
2020 培养计划 国际经济与贸易
2020 Curriculum of International Economics and Trade

第一学年第一学期 First Year First Semester 1
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL17001 FD 综合汉语 I Comprehensive Chinese I 64 2 国教院 考试

L17006 FD 中国概况 Introduction to China 32 2 国教院 考查

L17007 FD 法律基础 Introduction to Chinese Law 32 2 国教院 秦国际 考查

L17015 FD 英语写作 English Composition 32 2 国教院 Irene 考查

L14015 FD 微积分（经济类） Calculus for Economics 80 5 理学院 刘刚 考试 学位课

L10026 SP 国际商务谈判 International Business Negotiation 32 2 经管学院 王珂 考查

L08001 TF 管理学 Principle of Management 48 3 经管学院 张颖 考查

18
第一学年第二学期 First Year Second Semester 2
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL17002 FD 综合汉语 II Comprehensive Chinese II 64 2 国教院 考试

L14053 FD 线性代数 Linear Algebra 40 2.5 理学院 林琳 考试

L10002 TF 世界经济概论 Introdution to World Economy 32 2 经管学院 张颖 考查

L08002 TF 人力资源管理 Human Resource Management 32 2 经管学院 刘晖 考查

L10120 TF 国际市场营销 International Marketing 48 3 经管学院 苗颖 考查

L08008 SP 电子商务 E-commerce 48 3 经管学院 赵礼强 考查

14.5

第二学年第一学期 Second Year First Semester 3
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL17003 FD 综合汉语 III Comprehensive Chinese III 64 2 国教院 考试

L14010 FD 概率论与数理统计 Probability and Statistics 48 3 理学院 殷娜 考试

L10114 TF 微观经济学 Microeconomics 64 4 经管学院 成丽 考试 学位课

L10004 TF 商务会计 Business Accounting 48 3 经管学院 刘彬 考试

L10003 SP 国际商法 International Business Law 48 3 经管学院 孙宁 考试 学位课

15
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第二学年第二学期 Second Year Second Semester 4
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL17004 FD 综合汉语 IV Comprehensive Chinese IV 64 2 国教院 考试

L17018 FD 项目管理 Project Management 48 3 经管学院 王珂 考查

L10115 TF 宏观经济学 Macroeconomics 64 4 经管学院 成丽 考试 学位课

L10005 TF 货币银行学 Money and Banking 48 3 经管学院 魏岚 考查

L10001 TF 发展经济学 Development Economics 48 3 经管学院 张波 考查

L08005 SP 国际知识产权保护 Intelletual Property Right Protection 32 2 经管学院 孙宁 考查

17

第三学年第一学期 Third Year First Semester 5
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL17026 TF 综合汉语 V Comprehensive Chinese V 48 3 国教院 考查

L08019 TF 财务管理 Financial Management 48 3 经管学院 王珂 考查

L10024 TF 国际经济学 International Economics 48 3 经管学院 张波 考试 学位课

L08094 SP 国际贸易实务 International Trade Practice 48 3 经管学院 徐娴英 考试 学位课

L08006 SP 风险管理与保险 Risk Management and Insurance 48 3 经管学院 魏岚 考试 学位课

15

第三学年第二学期 Third Year Second Semester 6
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL17027 TF 综合汉语 VI Comprehensive Chinese VI 32 2 国教院 考查

L10054 TF 应用统计学 Applied Statistics 48 3 经管学院 王玥 考试 学位课

L10007 TF 财政学 Public Finance 48 3 经管学院 吕洪波 考查

L08009 SP 跨国公司经营与管理
Operation and Management of 
Multinational Corporation

48 3 经管学院 赵榕 考试 学位课

L10056 SP 外贸函电 Business Correspondence 48 3 经管学院 安振刚 考试

LB 商业数据分析与可视化Business Data Analysis and 
Visualization

2W 2 经管学院 考查

16
第四学年第一学期 Fourth Year First Semester 7
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
Course
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L10023 SP 国际金融 International Finance 48 3 经管学院 卢颖 考试 学位课

L10022 SP 国际结算 International Settlement 48 3 经管学院 刘俊奇 考试 学位课

L08010 SP 当今经贸热点 Hot Spots in Economy and Trade 32 2 经管学院 安振刚 考查

L00016 SP 研究方法与论文写作
Scientific Research Methods and Thesis 
Writing 32 2 经管学院 刘宇等 考查

L08014 LB 科技文献检索 Literature Retrieval 2W 2 图书馆 刘涛 考查

12

第四学年第二学期 Fourth Year Second Semester 8
课程编号 课程性质

课程名称 Course Name 学时 学分 开课学院 任课教师 考试方式 是否为学位课

Code Course Type Hours Credits Department Lecturer Assessmen
t

Degree 
CourseL10122 LB 校外实习 Internship 3W 3 经管学院 考查

L10121 LB 毕业论文 Graduation Thesis 16W 16 经管学院 考查

19
Total 126.5

Course Type: FD: Fundamental; TF: Technical; LB: Lab; CE: Compulsory Elective; SP: Specialization; OE: Optional Elective
课程性质：FD：基础课；TF：专业基础课；LB：实践课；CE：专业选修课；SP：专业课；OE：选修课

注：1.*课程为专业核心课 2.**课程为人文选修课程。

Note: 1.The courses with * are the professional core courses.
 2.The courses with ** are elective course in humanities: Project Management (L17018), Engineering Ethics (L17019), Critical Thinking (L17017).
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COURSE OUTLINE

COURSE TITLE: Comprehensive Chinese Ⅰ/Ⅱ/Ⅲ/Ⅳ
Chinese for Science and TechnologyⅠ/Ⅱ

COURSE CODE: L17001∕L17002∕L17003∕L17004∕L17005
∕L17009

CREDIT POINTS: 3∕3∕2∕2∕1.5∕1
CONTACT HOURS: 96∕96∕64∕64∕48∕32
LEVEL: Undergraduate, from the 1st semester to the 6th

semester
DELIVERY: Lectures

Course Description:
This course is aimed at developing students’ skills in listening, speaking, reading, and
writing. It also focuses on improving basic communication competence in Chinese
language.

Course Outcomes:
The purpose of this course is to:
1. Fulfil the basic communication needs of daily living, learning, social events, and

communication.
2. Increase the understanding of Chinese language and culture.
3. Improve students’ Chinese language communicative ability and cultural cognition

ability.
4. Enhance technical Chinese language learning.
5. Assist students in writing Chinese language abstract of 300-500 words for their

graduation thesis.

Course Content:
This course focuses on phonetics, text, new words, vocabulary building, notes,
language points, and oral Chinese speaking activities. Chinese language pattern drills
allowing students to grasp 301 Chinese sentence patterns, use-based learning,
experience-based learning, and visual word learning. Creating complex dialogues
based on specific situations and routine daily life tasks, development of writing skills,
and learning Chinese language characters.



Phonetic teaching: teachers focus on teaching Chinese initial consonants, vowel, spelli
ng, tone, light tone, tone transition, intonation, ear sound and spelling exercises, so tha
t students can spell Chinese syllables, words, and period.

Chinese word teaching: Chinese words teaching adopts the pattern of writing less, rec
ognizing more, treat them differently, and gradually recognizing and writing together.

Text teaching: learning to write short text and refining.

Culture teaching: explaining cultural content in the process of teaching, and gradually
deepening students’ understanding of Chinese culture.

Scientific Chinese: understanding and learning professional and scientific words in
order to assist in professional learning.

Textbooks and Reference Materials:
1. The Bridge School (2009). Beautiful bridge preliminary practical spoken Chinese,

Beijing, Beijing language and culture university press.
2. Jiang, L (2006). Experiencing Chinese, Beijing, Higher education press.
3. Kang Yuhua. Conversational Chinese 301, Beijing language and culture

university press.



COURSE TEACHING PLAN

Lectures and Tutorials（1）
Serial No. Contact Hours Topic Remark

1 8 Phonetics and greeting

2 8 Greeting and Chinese characters

3 6 What’s your name

4 6 What nationality are you

6 Review and test

5 8 Where do you live

6 6 About your family

7 6 What’s the date today

8 6 What time is it now

9 8 Asking the way

10 8 How much

6 Review and test

11 8 What do you want to buy

12 6 Can I try it on

Total 96



Lectures and Tutorials（2）
Serial No. Contact Hours Topic Remark

1 6
I want to eat some steamed stuffed

buns

2 6
I go to library and borrow some

books

3 6 I want to exchange some money

4 Chinese Oral Test

4 6
My mother has sent me a parcel by

mail

5 6
I want to rent an apartment with a

kitchen

6 6 What’s wrong with you

6 Review the mid-term examination

7 6 How do you like your haircut

8 6 Your Chinese is very fluent

9 6 Have you seen my dictionary

4 Chinese Oral Test

10 6
How long have you been studying

Japanese

11 6 Class begins, please come in

12 6 You speak better Chinese than I do

10 Review the final examination

Total 96



Lectures and Tutorials（3）

Serial No.
Contact
Hours

Topic Remark

1 4 I really interested in Chinese calligraphy

2 4 What sports do u like

3 4 Have you seen this movie

4 4 Today is my treat

2 Chinese Oral Test

5 4
Let’s take a brunch of flowers when we
go there

6 4 Let’s talk about it later

4 Review the mid-term examination

7 4 Let’s decorate the room

8 4
What plan do you have for winter
vacation

9 4
I’ll go back to my country as soon as I
graduate

10 4 We’ve got the tickets

11 4 Take your boarding pass

12 4
Up above there is Paradise; down here
there are Suzhou and Hangzhou

2 Chinese Oral Test

8 Review the final examination

Total 64



Lectures and Tutorials（4）
Serial No. Contact Hours Topic Remark

1 4 Could you take a picture for us

2 4 My bag was left in a taxi

3 4 I’d like to ask her to do me a favor

2 Chinese Oral Test

4 4 So sorry, I’m late

5 4 Sorry, I forgot to tell you

6 4
It seems that you have gotten used to
the life here

4 Review the mid-term examination

7 4 It seems to rain

8 4 She seems to have some concerns

9 4
Early to bed and early to rise makes
a man healthy

2 Chinese Oral Test

10 4 Success belongs to the persevering

11 4
You’ve made a really big progress in
Chinese

12 4 Have a nice trip

8 Review the final examination

Total 64



Lectures and Tutorials（5）

Serial No. Contact Hours Topic Remark

1 4 Plasticity in amorphous materials

2 4 Controlling plasticity onset

3 4 Plasticity at surfaces

4 4
EGs of engineering elastic-plastic
deformation mechanisms

5 4 Time-dependent plasticity

6 4 Creep deformation mechanisms

7 4 Designing against creep

8 3 Continuum fracture

9 3 Fracture in crystals

10 3 Fracture in amorphous materials

11 3 Fatigue

12 4 Review the final examination

Total 48



Lectures and Tutorials（6）
Serial
No.

Contact
Hours

Topic Remark

1 3 0 in Mathematics

2 3 Interesting psychological Experiments

3 3 Human beings and Microorganism

2 Extensive reading by self-study

4 3 Petroleum

5 3 The myth of light and shadow

6 3 Greenhouse Effect

2 Extensive reading by self-study

7 3 Madame curie and radium

8 3 Generator and Electricity

4 Review the final examination

Total 32



Type of Assessment

The methods for comprehensive Chinese class testing as the table showed：

Attendance Tests (2 times) Mid-term exam Final exam

20% 20% 20% 40%

The methods for science Chinese class testing as the table showed：

Attendance Tests Homework
Final report or

project

30% 20% 20% 30%

Developed by: YIN Dawei, GAO Yanan

Chinese Language Office, College of International Education

Date: 03.June 2013

Updated: June 2015

Approved by: Academic Committee of College of International Education

Date: 03.July 2013

Updated: June 2015



COURSE OUTLINE

COURSE TITLE: Introduction to Chinese Law

COURSE CODE: L17007
CREDIT POINTS: 2
CONTACT HOURS: 32
LEVEL: Undergraduate, 1st semester
DELIVERY: Lectures

Course Description:
This course introduces students to Chinese legal tradition and law, such as constitutionalism and rule
of law, administrative law, civil law, marriage law, succession law, criminal law, and the procedural
law. The course also focuses on fundamental and practical aspects of the Chinese law to familiarize
international students about legal issues in China.

Course Outcomes:
Upon successful completion of this course, students will be able to:
1. Understand the basic ideas of Chinese culture and tradition.
2. Understand the general Chinese laws relating to daily life.
3. Develop their capacity of understanding law knowledge in a comparative perspective through

practicing presentation in groups.
4. Develop their legal writing skill through practicing law concerned essays.

Course Content:
This course mainly includes following contents:

Principles of socialist law: introduction to Chinese legal tradition.
Definition, nature, and function of the law: focusing on the Chinese legal tradition and the law
history in China, definition and characteristic of the socialist law.

Chinese constitution and the rule of law: Chinese constitution and its development, rights and
obligation in the constitution, reform of china and its process of constitution, relationship
between the ‘rule of law’ and the ‘rule by law’. Legal culture and the rule of law in China:
Focusing on the process of constitution and the rule of law in China; the obligations and the
rights in the constitution; and the relationships between them.

Administrative law: introduction of administrative law, body of administrative law.
Administrative act: focusing on the principles of administrative law, administrative acts, and
relief.



Civil law: introduction to civil law, civil legal relationship, bodies of civil legal relationship, civil
juristic acts and agency, right to property, rights of creditors, personal rights, intellectual rights,
civil liability. Limitation of action: focusing on the principles of civil law, the structure of civil
legal relationship, the qualification of civil legal body, and the civil rights and liabilities.

Marriage law and the law of succession: marriage law. Law of succession: focusing on
substantive condition of marriage, divorce, arrangement of property in case of divorce, principles
of the heritage, and method of distribution of the property.
Criminal law: introduction to criminal law, crime and penalty, Specific provision of crimes:
focusing on principle of the criminal law, types of penalty and crime, and application of
provision of the criminal law.

Procedural law: civil, administrative, and criminal procedural law: focusing on principles of the
procedural laws, their jurisdictions, and details of procedures.

Textbooks and Reference Materials:
The teacher will write his/ her own teaching plan and distribute the materials to students.



COURSE TEACHING PLAN

Lectures and Tutorials
No. Contact Hours Topic Remark

1 2 Chapter One :Chinese Legal Philosophy and Chinese Law

2 2
Chapter Two: Constitution and the Rule of Law

Part one: Chinese Constitution

3 2 Part Two: the Rule of Law In China

4 2 Presentation on the Topics of Constitutional Rights

5 2 Chapter Three: Administrative Law

6 2
Chapter Four: Civil Law

Part One: Basic Principles and Legal Bodies

7 2 Part Two: Civil Juristic Acts and Agency

8 2 Part Three: Property Rights and Civil Liability

9 2 Chapter Five: Contract Law

10 2 Chapter Six: Tort Law

11 2 Chapter Seven: Marriage Law and Law of Succession

12 2 Presentation: Topics on Marriage Law in a comparative

perspective

13 2
Chapter Eight: Criminal Law

Part One: The General Principles and the Elements of

Crime

14 2 Part Two: The Specific Crime

15 2 Chapter Nine: Procedural Law

16 2 Legal Writing on the Assigned Topics



Type of Assessment
The contents of test/examination/assignment will be from lectures and recommended reference
reading material.

Attendance Tests Homework Final report or project

30% 20% 20% 30%

Developed by: Qin Guoji

Date: June 2014

Approved by: College of Economics and Management

Date: July 2014



COURSE OUTLINE

COURSE TITLE: CalculusⅠ/Ⅱ
COURSE CODE: L14013 / L14014
CREDIT POINTS: 5/5
CONTACT HOURS: 80/80
LEVEL: Undergraduate, 1st and 2nd semesters
DELIVERY: Lectures

Course Description:

This course is designed to introduce the student to the main ideas of calculus. It is divided into two
semesters.

Course Outcomes:
Upon successful completion of this course, the student will be able to:
1. Gain the definition of function, derivative, differentiation, and integration.
2. Know the basic proof method of important theorem.
3. Know differential and integral calculus’ application.
4. Grasp basic differential and integral techniques.
5. Grasp vectors and the geometry of space, series.
6. Know the basic method to solve linear differential equations.

Course Content:
Functions and limits, derivatives and differentiation, differential calculus and its applications,
integral, definite integral, applications of the integral calculus, differential equations, vector algebra
and analytic geometry in space, multivariable differential and its applications, multiple integral, line
integral and surface integral.

Textbooks and Reference Materials:
1. Dale Varberg, Edwin J. Purcell and Steven E. Rigdon. Calculus. 9th ed. America, Pearson

Education Press, 2007. ISBN: 978-7-111-27598-5.
2. George B. Thomas, Jr. Thomas. Calculus. 10th ed. America, Pearson Education Press, 2004.

ISBN: 978-7-04-014424-6.



COURSE TEACHING PLAN

Lectures and Tutorials
Semester 1- Advanced Mathematics (1)

Serial No. Contact Hours Topic Remark

1 2 0 Preliminaries
1 Limits
1.1 Introduction to Limits

2 2 1.2 Rigorous Study of Limits

3 2 1.3 Limit Theorems

4 2 1.4 Limits Involving Trigonometric Functions
1.5 Limits at Infinity; Infinite Limits

5 2 1.6 Continuity of Functions

6 2 Chapter Review, Exercises

7 2
2 The Derivative
2.1 Two Problems with One Theme
2.2 The Derivative
2.3 Rules for Finding Derivatives

8 2 2.4 Derivatives of Trigonometric Functions
2.5 The Chain Rule

9 2 2.6 Higher-Order Derivatives

10 2 2.7 Implicit Differentiation

11 2 2.8 Related Rates
2.9 Differentials and Approximations

12 2 Chapter Review, Exercises

13 2 3 Applications of the Derivative
3.1 Maxima and Minima

14 2 3.2 Monotonicity and Concavity

15 2 3.3 Local Extrema and Extrema on Open Intervals

16 2 3.4 Practical Problems

17 2 3.5 Graphing Functions Using Calculus

18 2 3.6 The Mean Value Theorem for Derivatives

19 2 3.7 Solving Equations Numerically
3.8 Antiderivatives



20 2 Chapter Review, Exercises

21 2 4 The Definite Integral
4.1 Introduction to Area
4.2 The Definite Integral

22 2 4.3 The First Fundamental Theorem of Calculus

23 2 4.4 The Second Fundamental Theorem of Calculus and
the Method of Substitution

24 2 4.5 The Mean Value Theorem for Integrals and the Use
of Symmetry

25 2 Chapter Review, Exercises

26 2 5 Applications of the Integral
5.1 The Area of a Plane Region

27 2 5.2 Volumes of Solids: Slabs, Disks, Wlashers

28 2 5.3 Volumes of Solids of Revolution: Shells

29 2 5.4 Length of a Plane Curve
5.5 Work and Fluid Force

30 2 Chapter Review, Exercises

31 2 6 Transcendental Functions
6.1 The Natural Logarithm Function

32 2 6.2 Inverse Functions and Their Derivatives
6.3 The Natural Exponential Function

33 2 6.4 General Exponential and Logarithmic Functions
6.8 The Inverse Trigonometric Functions and Their
Derivatives

34 2 Chapter Review, Exercises

35 2 7 Techniques of Integration
7.1 Basic Integration Rules

36 2 7.2 Integration by Parts

37 2 8 Indeterminate Forms and Improper Integrals
8.1 Indeterminate Forms of Type 0/0
8.2 Other Indeterminate Forms

38 2 8.3 Improper Integrals: Infinite Limits of Integration
8.4 Improper Integrals: Infinite Integrands

39 2 Chapter Review, Exercises

40 2 Review, Exercises

Total 80



COURSE TEACHING PLAN

Lectures and Tutorials
Semester 2- Advanced Mathematics (2)

Serial No. Contact Hours Topic Remark

1 2 9 Infinite Series
9.1 Infinite Sequences
9.2 Infinite Series

2 2 9.3 Positive Series: The Integral Test

3 2 9.4 Positive Series: Other Tests

4 2 9.5 Alternating Series, Absolute Convergence, and
Conditional Convergence

5 2 9.6 Power Series

6 2 9.7 Operations on Power Series

7 2 9.8 Taylor and Maclaurin Series

8 2 Chapter Review, Exercises

9 2 10 Conics and Polar Coordinates
10.4 Parametric Representation of Curves in the Plane

10 2 11 Geometry in Space and Vectors
11.1 Cartesian Coordinates in Three-Space
11.2 Vectors

11 2 11.3 The Dot Product
11.4 The Cross Product

12 2 11.5 Vector-Valued Functions and Curvilinear Motion

13 2 11.6 Lines and Tangent Lines in Three-Space

14 2 11.8 Surfaces in Three-Space
11.9 Cylindrical and Spherical Coordinates

15 2 Chapter Review, Exercises

16 2
12 Derivatives for Functions of Two or More
Variables
12.1 Functions Of Two or More Variables
12.2 Partial Derivatives

17 2 12.3 Limits and Continuity
12.4 Differentiability

18 2 12.5 Directional Derivatives and Gradients



19 2 12.6 The Chain Rule
12.7 Tangent Planes and Approximations

20 2 12.8 Maxima and Minima

21 2 12.9 The Method of Lagrange Multipliers

22 2 Chapter Review, Exercises

23 2 13 Multiple Integrals
13.1 Double Integrals over Rectangles

24 2 13.2 Iterated Integrals

25 2 13.3 Double Integrals over Nonrectangular Regions

26 2 13.4 Double Integrals in Polar Coordinates

27 2 13.5 Applications of Double Integrals

28 2 13.6 Surface Area

29 2 13.7 Triple Integrals in Cartesian Coordinates
13.8 Triple Integrals in Cylindrical and Spherical
Coordinates

30 2 Chapter Review, Exercises

31 2
14 Vector Calculus
14.1 Vector Fields
14.2 Line Integrals

32 2 14.3 Independence of Path

33 2 14.4 Green’s Theorem in the Plane

34 2 14.5 Surface Integrals

35 2 14.6 Gauss’s Divergence Theorem
14.7 Stokes’s Theorem

36 2 Chapter Review, Exercises

37 2 Differential Equations
Linear Homogeneous Equations

38 2 Nonhomogeneous Equations

39 2 Chapter Review, Exercises

40 2 Review, Exercises

Total 80



Type of Assessment
The contents of test/examination/assignment will be from lectures and recommended reference
reading material.

Attendance Tests (2 times) Mid-term exam Final exam

20% 20% 20% 40%

Developed by: MENG Chao

Lecturer of College of Science

Date: June 2014

Approved by: College of Science

Date: July 2014
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COURSE OUTLINE

COURSE TITLE: Principle of Management
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 1st semester
DELIVERY: Lectures

Course Description:
This course is a foundation courses for the fresh whose specialty is international economics and

trade. This course is a introductory courses for management, which summarizes about basic knowled
ge and system of managements. Here we will learn about the principle and methods of management.
We will cover different functions of management, such as planning, organizing, leading and
controlling, and will introduce the future tendency of management development.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Understand systematically the basic content of management, management theory and its features
in different periods.

2. Analyse the dialectical relationship between management functions, particularly to understand de
eply the ideological content and basic features of management.

3. See and experience management in action, master the concepts, principles and basic content, and
understand how the concepts they're reading about work in today's business world.

4. Grasp the basic theories and knowledge of management and apply them to solving specific
problems of the organizations systematically, etc.

Course Content:

Introduce Management and Organization, including Who are managers? What is management?
What do managers do? What is an organization? Why study management?

Discuss Management Yesterday and Today, including management’s connection to other fields of
study, historical background of management, scientific management, general administrative theory,
quantitative approach to management and current trends and issues.

Introduce Planning function, organizing function, leading function and controlling function.
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TEXTBOOKS AND REFERENCE MATERIALS
1. Stephen P Robbins & Mary Coulter: MANAGEMENT (11th)清华大学出版社 2013.

ISBN: 9787302328797
2. Stephen P Robbins & Mary Coulter: MANAGEMENT Pearson Education Limited; Global ed

of 11th revised ed，2011. ISBN: 0273752774
3. Peter F. Drucker: Management Rev Ed Harper Business 2008. ISBN: 0061252662
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Management Yesterday and Today

3 4 Organizational Culture and the Environment

4 6 Decision-Making

5 4 Foundations of Planning

6 6 Strategic Management

7 4 Organizational Structure and Design

8 4 Human Resource Management

9 2 Leadership

10 4 Motivating Employees

11 6 Communication

12 4 Foundations of Control

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Quiz Two quizzes (10% each) 20%

Attendance 20%

Assignments Report or Presentation 20%

Final Assignment Paper 30%

Total 100%

Prepared by: Ying ZHANG
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Introduction to International Trade Theory
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 1st semester
DELIVERY: Lectures and Presentations

Course Description:
As an introduction course, introduction to international trade theory is one of core courses for

the specialty of international economics and trade in the first semester. The main purpose of the
course is give students a general outline of international trade.

To begin with, this course mainly introduces several groups of basic concepts and some main
categories of international trade. Among it, an important task is data-query of commodities and
service in international trade. Then, this course introduces absolute advantage theory and
comparative advantage theory. Among it, an import analytical tool is PPF and the concept of
opportunity cost is not easier to understand in the beginning. What’s more, this course introduces
encouraging and restricting polices related to international trade. Among it, encouraging policies
include export subsidy, tax subsidy, export refund, etc. Restricting policies include tariff, import
license, import quota, etc. Meantime, this course will introduce some regional and international
organizations involved in international trade.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. Understand some terms and indicators in international trade.
2. Explain why nations should trade with each other instead of being self-sufficient, and how trade
gains benefit trade partners.
3. Learn some encouraging and restricting policies involved in international trade and explain how
these policies impact the international trade for the country or region.

Course Content:
This course mainly introduces several groups of basic concepts and some main categories of

international trade. Among it, an important task is data-query of international trade for commodities
and service. It introduces absolute advantage theory and comparative advantage theory. Among it, an
import analytical tool is PPF and the concept of opportunity cost is not easier to understand in the
beginning for the students. It introduces encouraging and restricting polices of international trade.
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Among it, encouraging policies include export subsidy, tax subsidy, export refund, etc. Restricting
policies include tariff, import license, import quota, etc.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:

This course is an introduction course and the students will learn another course is related to
international trade theory. Hence, we don’t have the textbook. The teacher makes detailed teaching
PPT, prints useful materials and downloads useful videos for students.

Reference Materials:
1. International Economics by Steven Husted, Michael Melvin. Published by Dongbei University of
Finance and Economic Press.
2. International Economics by Robert J.Carbaugh. Published by High Education Press.
3. International Economics Theory and Policy by Paul R. Krugman, Maurice Obstfeld. Published by
Qinghua Press.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Several Basic Concepts

3 2 Several Main Categories

4 2 Data Query for Commodity

5 2 Data Query for Service

6 2 Several Main Categories

7 2 Summary and Quiz 1

8 2 PPF

9 2 Absolute Advantage Theory

10 2 Comparative Advantage Theory

11 2 Opportunity Cost

12 2 Midterm Exam
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

13 2 Introduction of GATT and WTO

14 2 Tariffs and Types

15 2 Non-tariff Barriers (NTBs)

16 2 Import Quota

17 2 Voluntary Export Quota

18 2 Import License

19 2 Summary and Quiz2

20 2 Economic Measures for Promoting Trade

21 2 Administrative Measures for Promoting Trade

22 2 Dumping

23 2 Subsidy

24 2 Summary and Reviews

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Li CHENG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Introduction to Chinese Culture and History
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 32 Hrs
LEVEL: Undergraduate and Postgraduate, 1st semester
DELIVERY: Lectures

Course Description:
This course offers a thematic overview of Chinese history from the Neolithic period to the 21st

century and covers a variety of topics about Chinese culture and how it relates to its modern society.
To understand a common Chinese from its background and the basic cognition of Chinese history,
art, literature and social life. The course provides a live presentation of the Chinese culture. It
discusses major issues, concepts and theories including, but not limited to, major philosophy in the
history of China, Chinese classic traditional music, shan-shui painting and Chinese poets, Chinese
traditional housing, Combining theories of very basic Chinese values from Confucianism Taoism
and Buddhism.

Course Outcomes:
Upon successful completion of this course, it tries to achieve following broad objectives:
1. to understand major Chinese values in their life, and how the values differentiate them from

the rest of the world;
2. to be acquainted with major Chinese cultural images and understand what a common artwork

is trying to convey;
3. to be able to name some major Chinese icons with their background and significance;
4. to understand the contemporary Chinese society in regard of its geographic distinction and

cultural features.

Course Content:
We will learn about the various subfields in the study of history and culture, including ideolog

ethics, moral political and religious ideas, economic thought and wealth ideas, customs, science and
technology; education, literature and arts, food etc., and draw on them in order to problematize and
enrich students understanding of Chinese culture. In addition, this course will provide students with
the relevant tools to produce original research on all aspects of Chinese history, society, and culture
and present it in a clear and persuasive fashion orally and in written form.

TEXTBOOKS AND REFERENCE MATERIALS
1. The Outline of Chinese Culture, Chang Junyue, Published by Peking University Press 2011;
2. China’s History, Cao Dawei, Sun Yanjing, Published by China Intercontinental Press 2010;
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 China ABC

2 2 China’s history 1

3 2 China’s history 2

4 2 China’s history 3

5 2 China’s history 4

6 2 China’s Ancient Philosophy

7 2 China’s Art

8 2 China’s Literature

9 2 China’s food

10 2 China’s festival

11 2 China’s Science and Technology

12 2 Chinese Character and Language

13 2 China’s Custom

14 2 Travel in China

15 2 China’s Architecture

16 2 Test

Total 32
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

30%

presentation 20%

Quiz Two quizzes (10% each) 20%

Middle examination

Final examination 30%

Total 100%

Prepared by: Ying MIAO
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015



COURSE OUTLINE

COURSE TITLE: English Composition
COURSE CODE: L17015
CREDIT POINTS: 2.0
CONTACT HOURS: 32
LEVEL: Undergraduate, 1st semester
DELIVERY: Lectures

Course Description:

The aim of the course is to help the students to grow and stretch themselves as college writers – for

academic, and also for the writing demands in their personal, professional and civic lives. It will also

emphasize on Critical Thinking and Communication, consideration of plural prospective and self-

reflection on one’s learning.

Course Outcomes:
Upon completion of the course, students are expected to:

1. write for a variety of purposes, audiences, and contexts;
2. use the writing process, especially peer review and revision, to re-read and extend thinking—

thus writing essays in which thinking evolves rather than essays that defend pre-formed
positions;

3. develop ideas through analysis and synthesis;
4. effectively and critically find, use, and cite diverse sources of information;
5. copy-edit at every level (sentence, paragraph, essay) by considering conventional usage

alongside your purpose; and
6. develop effective writing processes and strategies to apply beyond the course.

Course Content:

English vocabulary (both fundamental and technical); Follow the conventions of standard written
English in sentence structure, punctuation, grammar usage and spelling. Apply critical reading and
thinking to writing process; and strategies for the composition process such as drafting, collaboration,
revision and peer evaluation to produce written documents. Paraphrasing, summarizing, and quoting.
Recognize and develop styles appropriate to varied writing situations.

TEXTBOOKS AND REFERENCE MATERIALS

TBD (Various Books and Online Writing Resources)



COURSE TEACHING PLAN

Lectures and Tutorials
Serial No. Contact Hours Topic Remark

1 4 Introduction

2 4 Grammar Review

3 4 Use of Punctuation

4 4 Sentence Structure & Sentence Style

5 4 Paraphrasing & Summarizing

6 2 Figure of Speech

7 4 Writing Process & Style

8 2 Critical Thinking, Reading & Writing

9 2 Different Types of Writing

10 4 Writing for Tertiary Studies

Total 32



Type of Assessment
The contents of test/examination/assignment will be from lectures and recommended reference
reading material.

Assessment Style Weighting Due Date

Attendance 20%

Classroom performance,
quiz and homework 20%

Mid-term examination
20%

Final exam（full
mark100point）

40%

Total points
（100point）

Developed by: Irene

Lecturer of English Language, College of International Education

Date: June 2015

Approved by: College of International Education

Date: July 2015

app:ds:mid-term
app:ds:examination
app:ds:full%20mark
app:ds:full%20mark
app:ds:total
app:ds:points
app:ds:points
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COURSE OUTLINE

COURSE TITLE: Psychology of Management
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 2nd semester
DELIVERY: Lectures

Course Description:
This course is designed as a college level course that introduces students to the systematic and

scientific study of behaviour and mental processes of human beings. Students are exposed to the
psychological facts, principles, and phenomena associated with each of the major subfields within
psychology. They also learn about ethics and methods psychologists use in their science and practice.
Students will learn about the field of Psychology through discussion, presentation, problem-solving
exercises and research project. The amount of work assigned depends on the unit being covered in
class.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Study the major core concepts and theories of psychology. (They will be able to define key terms
and use them in their everyday vocabulary).

2. Learn the basic skills of psychological research and be able to apply psychological concepts to
their own life.

3. Develop critical thinking skills.

TEXTBOOKS AND REFERENCE MATERIALS
1. Richard J. Gerrig, Philip G. Zimbardo. Psychology and Life. 18th ed. Beijing, Posts & Telecom

Press, 2011. ISBN: 9780205498468
2. Levy, Paul. Industrial Organizational Psychology: Understanding the Workplace. 4th ed. Worth

Publishers, 2012. ISBN: 9781429242295
3. Duane P. Schultz. Psychology and Work Today: An Introduction to Industrial and

Organizational Psychology. 7th ed. Upper Saddle River, N.J. Prentice Hall, 1998. ISBN:
0136364659

https://vpn.sau.edu.cn/web/1/http/2/59.73.148.12:8080/opac/openlink.php?title=Psychology+and+work+today
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 1 Introduction to the course and syllabus;

2 2 Chapter 1: Psychology And Life

3 2
Chapter 2: Research Methods In Psychology
Statistical Supplement

4 3
Chapter 3: The Biological And Evolutionary Bases Of
Behaviour

5 3 Chapter 4: Sensation And Perception

6 3 Chapter 5: Mind, Consciousness, And Alternate States

7 3 Chapter 6: Learning And Behavior Analysis

8 3 Chapter 7: Memory

9 3 Chapter 8: Cognitive Processes

10 2 Exam 1: Open Book Exam Chapter 1-8

11 3 Chapter 9: Intelligence And Intelligence Assessment

12 3 Chapter 10: Human Development Across The Life Span

13 3 Chapter 11: Motivation

14 3 Chapter 12: Emotion, Stress, And Health

15 3 Chapter 13: Understanding Human Personality

16 3 Chapter 14: Social Cognition and Relationships

17 3 Chapter 15: Social Processes, Society, and Culture

18 2 Exam 2: Open Book Exam Chapter 9-15

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Exam 1 Open Book Exam 30%

Exam 2 Open Book Exam 20%

Quiz & Exercise Group discussions; Problem-solving exercises 30%

Homework &
assignments

Presentations: group and individual projects;
Research projects; Essay writing

25%

Class Participation 5%

Total 100%

Prepared by: Fei AN
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Marketing
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 2nd semester
DELIVERY: Lectures

Course Description:
Here we will provide the introduction of international marketing. We will cover the

fundamental marketing concepts, principles, definitions and the operations of a marketing
department within an organization. The course will focus on customer markets and both goods &
services markets. We will consider how organizations identifying and satisfying customer needs with
profit. We will learn about segmentations-targeting-positioning, marketing strategies of products,
price, place, promotions and the integration of the marketing mix. Supplementing the lecture
contents will be several case studies.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Identify, explain, and evaluate the important concepts in international marketing strategy;
2. Use these concepts in company analyses and marketing strategy development;
3. Access and effectively utilize sources of data and information necessary to complete industry and
company analyses.

Course Content:
The course content is: defining marketing and the marketing process, including fundamental

marketing concepts and principle; companywide strategic planning, including designing the business
portfolio; the marketing’s microenvironment and microenvironment; marketing research; consumer
markets and consumer behaviour; market segmentation-targeting-positioning, product strategy,
including branding strategies, new product development and product lifecycle strategy; price strategy;
place strategy; communication strategy; integration the marketing mix and global markets.

TEXTBOOKS AND REFERENCE MATERIALS
1. Principles of Marketing, 13th ed., Philip Kotler & Gary Armstrong, Published by Tsinghua

University Press & Pearson 2011;
2. Global Marketing, Warren J Keegan, Mark C. Green Published by Pearson 2011;
3. Service Marketing, 3rd ed., K. Douglas Hoffman, John E. G. Bateson, Published by Peking

University press 2005.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Marketing introduction

2 2
Understanding the marketplace and customer

needs

3 2 Company and marketing strategy

4 2 The company’s microenvironment

5 2 The company’s macro environment

6 2 Case study

7 2 Marketing research

8 2 Consumer markets and consumer behaviour

9 2 The buyer decision process

10 2 Exercise and quiz 1

11 2 Market segmentation

12 2 Market targeting and positioning

13 2 Product and service decision

14 2 Brand strategies

15 2
New product development and product lifecycle

strategies

16 2 Case study

17 2 Marketing pricing strategies
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18 2 Marketing channels

19 2 Retailing and Wholesaling

20 2 quiz 2

21 4 Marketing Communications and Advertising

22 2 The global markets

23 2 Final review

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

10%

presentation 10%

Quiz Two quizzes (10% each) 20%

Middle examination 20%

Final examination 40%

Total 100%

Prepared by: Ying MIAO
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Introduction to World Economy
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 32
LEVEL: Undergraduate, 2nd semester
DELIVERY: Lectures

Course Description:
Here we will learn about the basic concepts, basic theory and the operation of world

economy. We will mainly focus on the following two parts: one is the basic condition and
development trend of the world economy; the second is the economic characteristics of the some
developed countries, developing countries and analyse a series of important problems during the
process of the world economic development after the Second World War.

Course Outcomes:

Upon successful completion of this course, the student will be able to:
1. Understand the most important development trend of the world economy, globalization and

regional integration.
2. Understand and analyse the characteristic and the reason for development of some important

economy in the world.

Course Content:

Introduce the evolution and developing trend of the world economy. It is about the world economic
development history, present situation and development trend, mainly including the evolution of the
world economy, economic globalization and regional economic integration.

Introduce different economy development models and characteristics of different countries, mainly
including some developed countries economy, developing countries economy.

TEXTBOOKS AND REFERENCE MATERIALS
1. Kenneth A. Reinert: An Introduction to World Economics: New perspectives on the world

economy, Cambridge University Press, 2011. ISBN: 0521177103
2. A.J. Brown: Introduction to the World Economy, Routledge; Reprint 2003.ISBN: 0415313570
3. 付美榕：An Introduction to World Economy(Third Edition) Shanghai People's Publishing

House (July 1, 2010) ISBN:9787208102378
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Evolution of the world economy

2 6 Economic globalization

3 4 Regional Economic Integration

4 4 American Economy

5 4 Chinese Economy

6 4 Japanese Economy

7 4 German Economy

8 4 Swedish Economy

Total 32
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Type of Assessment
Assessment Style Weighting Due Date

Quiz Two quizzes (10% each) 20%

Attendance 20%

Assignments report 20%

Final assignment paper 40%

Total 100%

Prepared by: Ying ZHANG
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Microeconomics
COURSE CODE:
CREDIT POINTS: 4
CONTACT HOURS: 64 Hrs
LEVEL: Undergraduate, 2nd semester
DELIVERY: Lectures and Presentations

Course Description:
Economics is divided into microeconomics and macroeconomics. This course is just the first

part of it, Microeconomics. It introduces main economics theories and analytical methods for making
rational decision. This course helps you understand and explain economics phenomenon. What’s
more, it helps you to learn how to make predictions. Economics is the basic course for students
whose specialty is related to economics or management. It includes many new terms, calculations,
and analytical methods with graphs which seems difficult at first but useful.

There are 64 hours for the whole course. At the beginning of every chapter, it puts forward
some main questions you should focus on. Then it introduces key terms, economic theories and
analytical methods. It also introduces economic phenomenon in real life which are related to
economic theories. During the class, some exercises could help to review the key parts of every
chapter. At the end of every chapter, you have some assignments after class then we could discuss at
next class.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. Introduce students to have the knowledge of economic terms and theories.
2. Introduce students with analytical methods of explaining and understanding economic
phenomenon.
3. Introduce students to develop economic ways of thinking and learn to make predictions in life and
work.

Course Content:
This course mainly includes principles of how people make decisions, principles of how people

interact and principles of how the economy as a whole works. It discusses the factors affecting
buyers’ demand for goods and the factors affecting sellers’ supply of goods, and discusses how
changes in the factors that affect demand or supply affect the market price and quantity of a good. It
discusses the definition of elasticity and what kinds of issues elasticity can help us understand. It
discusses the definition of externality and private and public solution on externalities. It discusses the
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definition of public goods and common resources and explains why the government might improve
market outcomes in the case of public goods or common resources. It discusses various costs and
how they are related to each other and output. It discusses the markets for the factors of production.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:
Principles of Economics, Fourth Edition, by N. Gregory Mankiw, Tsinghua University Press

Reference Materials:
1. Economics, Sixteenth Edition, by Paul A. Samuelson, William D. Nordhaus, The Commercial
Press
2. Microeconomics, Fifth Edition, by Olivier Blanchard, Tsinghua University Press
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Principle 1-4 of Economics

2 2 Principle 5-10 of Economics

3 2 Group Task and Assignment

4 2 Demand

5 2 Supply

6 2 Demand-Supply Analysis

7 2 Group Task and Assignment

8 2 Summary and Quiz 1

9 2 Price Elasticity of Demand

10 2 Price Elasticity of Demand and Demand Curve

11 2 Application of Price Elasticity of Demand

12 2 Group Task and Assignment

13 2 Categories and Effects of Externality

14 2 Private Solutions of Externalities

15 2 Public Solutions of Externalities

16 2 Group Task and Assignment
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

17 2 Midterm Exam

18 2 Midterm Review

19 2
Definition and Examples of Public Goods and
Common Resources

20 2 Solutions of Public Goods and Common Resources

21 2 Group Task and Assignment

22 2 Production Function and Marginal Product

23 2 Various Costs

24 2 Scale of Economy

25 2 Group Task and Assignment

26 2 Summary and Quiz 2

27 2 Demand of Labor

28 2 Supply of Labor

29 2 Other Factors of Production

30 2 Group Task and Assignment

31 2 Summary and Reviews

32 2 Q&A

Total 64
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Li CHENG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015



COURSE OUTLINE

COURSE TITLE: Linear Algebra
COURSE CODE: L14053
CREDIT POINTS: 2.5
CONTACT HOURS: 40
LEVEL: Undergraduate, 2nd semester
DELIVERY: Lectures

Course Description:
This course encompasses the study of linear equations, matrices, determinants, vectors in the plane
and space, vector spaces, linear transformations, inner products, Eigen values and eigenvectors.
Students will learn to recognize and express the mathematical ideas graphically, numerically, and
symbolically.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Gain an understanding of matrices and its implications.
2. Know what the vector space is and its applications.

Course Content:
Introduction and systems of linear equations, definition of matrix, and row echelon form; matrix
algebra; elementary and partitioned matrices; determinant of a matrix, properties of determinants,
and Cramer’s rule; vector spaces, subspaces, and linear independence (basis and dimension); change
of basis; row space and column space linear transformations; matrix representations of linear
transformations, similarity;
scalar product in Rn; orthogonal subspaces; least squares problems; inner product spaces;
orthonormal sets; Gram-Schmidt orthogonalization process, Eigen values and eigenvectors; systems
of linear differential equations; diagonalisation.

Textbooks and Reference Materials:
1. Linear Algebra (7th Edition), Steven J. Leon



COURSE TEACHING PLAN

Lectures and Tutorials
Serial No. Contact Hours Topic Remark

1 2 Introduction, Systems of linear equations,

2 2 Definition of matrix.

3 2 Row echelon form

4 2 Matrix algebra

5 2 Elementary matrices.

6 2 The determinant of a matrix.

7 2 Properties of determinants; Cramer’s rule.

8 2 Summary

9 2 Vector spaces; Subspaces 1.

10 2 Subspaces 2, Linear independence.

11 2 Basis and dimension Change of basis.

12 2 Row space and column space.

13 2 Linear Transformation

14 2 Summary

15 2 The scalar product in Rn

16 2 Orthogonal subspaces.

17 2 Inner product spaces; Orthonormal sets.

18 2 The Gram-Schmidt orthogonalization process.

19 2 Eigenvalues and eigenvectors; Diagonalization.

20 2 General revision

Total 40



Type of Assessment
The contents of test/examination/assignment will be from lectures and recommended reference
reading material.

Attendance Tests (2 times) Mid-term exam Final exam

20% 20% 20% 40%

Developed by: College of Science

Date: 03.June 2013

Approved by: Academic Committee of College of International Education

Date: 03.July 2013
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COURSE OUTLINE

COURSE TITLE: International Business Law
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 3rd semester
DELIVERY: Lectures and Presentations

Course Description:
International business Law is one of the fundamental courses for undergraduate students

majoring in International Trade, still it is the only course on law for these students. In this course we
will introduce important principles of international business. We will cover the understanding of
international business law, the main legal system in the world, the organization law, the contract law,
and the sales law . During class teaching we will provide a number of real cases for students to
discuss, and practice them to use their own knowledge to solve the real problems.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Have fundamental knowledge about the International business regulations, especially in legal
organizations, international contract , and international sales

2. Have the profound understanding on legal system,
3. Obtain the ability to solve real legal problems,
4. Draft legal documents needed in international trade.

Course Content:
1.Introduction of International business law
---The definition of international business law
---Sources of international business law
---Major legal system of the world

2.International organization law
---Partnership law
What is the partnership
Rights of partners
Duties and Liabilities of partners
Partnership dissolution
Winding up
Limited partnership
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---Law of Corporation
How to create a Corporation
Corporation financing
Corporation management
Share holder’s rights
Winding up

3. International contract law
---Formation of contract
The requirements of an offer
Termination of an offer
The requirements of acceptance
Time of acceptance

---Performance of contract
Contractual Capacity
Real consent
Remedies for breach of contract

4. The law of international sale of goods
---United Nations Convention on Contracts for the International Sale of Goods (GISG)
Transactions covered in GISG
Contractual issues excluded from the coverage of GISG

---Sales Contract
Formation of the sales contract
Seller’s obligations
Buyer’s obligations

TEXTBOOKS AND REFERENCE MATERIALS
1. International Business Law(5th Edition) Ray August, China Machine Press
2. International Business Law（English Version）Xuesen Zhang, Fudan University Press.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 The definition of international business law

2 1 Sources of international business law

3 2 Major legal system of the world

4 1 Case study

5 6 Partnership law

6 2 Case study

7 6 Law of Corporation

8 2 Case study

9 2 Mid-term Exam

10 6 Formation of contract

11 2 Case study

12 6 Performance of contract

13 2 Case study

14 2
United Nations Convention on Contracts for the
International Sale of Goods

15 2 Sales Contract

16 2 Case study

17 2 Review and questions

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Average Grade
&Attendance

Attendance record, presentations,
average report works

40%

Mid-term exam Open-book exam 20%

Final exam Closed-book exam 40%

Total 100%

Prepared by: Ning SUN
Associate Professor of School of Economic and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Macroeconomics
COURSE CODE:
CREDIT POINTS: 4
CONTACT HOURS: 64 Hrs
LEVEL: Undergraduate, 3rd semester
DELIVERY: Lectures and Presentations

Course Description:
Economics is divided into microeconomics and macroeconomics. This course is just the second

part of it, Macroeconomics. It introduces main economics theories and analytical methods for
making rational decision. This course helps you understand and explain economics phenomenon.
What’s more, it helps you to learn how to make predictions. Economics is the basic course for
students whose specialty is related to economics or management. It includes many new terms,
calculations, and analytical methods with graphs which seems difficult at first but useful.

There are 64 hours for the whole course. At the beginning of every chapter, it puts forward
some main questions you should focus on. Then it introduces key terms, economic theories and
analytical methods. It also introduces economic phenomenon in real life which are related to
economic theories. During the class, some exercises could help to review the key parts of every
chapter. At the end of every chapter, you have some assignments after class then we could discuss at
next class.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. To introduce students to have the knowledge of economic terms and theories.
2. To introduce students with analytical methods of explaining and understanding economic
phenomenon.
3. To introduce students to develop economic ways of thinking and learn to make predictions in life
and work.

Course Content:
This course mainly discusses the definition of GDP, the components of GDP and how GDP is

corrected for inflation. It introduces CPI, and discusses the differences between CPI and GDP
deflator. It discusses the definition of present value and final value how we can use it to compare
sums of money from different times. It discusses how unemployment is measured and causes of
unemployment in economies. It discusses the monetary system and how banks create money and the
common tools the central bank controls the money supply. It discusses how the money supply affects
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inflation and nominal interest rates. It discusses how international flows of goods and assets are
related and what the difference between the real and nominal exchange rate.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:
Principles of Economics, Fourth Edition, by N. Gregory Mankiw, Tsinghua University Press

Reference Materials:
1. Economics, Sixteenth Edition, by Paul A. Samuelson, William D. Nordhaus, The Commercial
Press
2. Macroeconomics, Fifth Edition, by Olivier Blanchard, Tsinghua University Press
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 GDP and Its Components

2 2 Nominal and Real GDP

3 2 GDP and Welfare

4 2 Group Task and Assignment

5 2 Definition and Calculation of CPI

6 2 Problems of CPI

7 2 Compare Dollar Amounts

8 2 Group Task and Assignment

9 2 Summary and Quiz 1

10 2 Present Value and Final Value of Money

11 2 Choice of Investment

12 2 Group Task and Assignment

13 2 Definition of Unemployment

14 2 Kinds of Unemployment

15 2 Causes of Unemployment

16 2 Group Task and Assignment
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

17 2 Midterm Exam

18 2 Midterm Review

19 2 History of Money

20 2 Monetary System

21 2 Create Money

22 2 Tools of Central Banks

23 2 Group Task and Assignment

24 2 The Quantity Theory of Money

25 2 Costs of Inflation

26 2 Group Task and Assignment

27 2 Summary and Quiz 2

28 2 International Assets

29 2 Real and Nominal Exchange Rate

30 2 Purchasing-power Parity

31 2 Group Task and Assignment

32 2 Summary and Review

Total 64
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Li CHENG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Human Resource Management
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 32 Hrs
LEVEL: Undergraduate, 3rd semester
DELIVERY: Lectures

Course Description:
The course “Human Resource Management”, as an important part of management theory, with

high practicality and applicability, is an edge science which extensively absorbs multi-disciplinary
knowledge. The course mainly systematically introduces the relevant content and main activities of
human resource management both theoretically and practically. Theoretically, it teaches human
resource management in general: it introduces human resources, human resource management,
starting and development of human resource management, persons & departments for human
resource management, as well as the environment for human resource management, trying to help
students get the concept and awareness on human resource management. Practically, it introduces the
main activities of human resource management, including job analysis, human resource planning, job
opportunities, training and development, performance management, compensation management and
other main functions. The course aims to teach students about the basic knowledge and principles of
human resources management, and teach them to analyse and solve practical problems with the
theory of human resource management, thus laying a basis for them to successfully participate in
social management and operations after graduation.

Course Outcomes:

1. Establish concepts about modern human resource development and management, and
understand the status and trends of human resource management,

2. Understand the basic concepts related to human resources, and then develop and implement
the procedures and methods for recruitment plans; design principles and methods for
effective training and motivating of employees; master core technologies of human resource
management such as principles and methods for design of compensation system and
performance appraisal system, etc.

3. Be familiar with the whole process of human resource management, including skills of
management communication, interpersonal communication, interviewing, training and
development, career planning, and other human resource management skills.

4. Resolve such issues as how to improve individual employee's enthusiasm, creativity and
overall competitive advantages of human resources in modern management.
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Course Content:

Students of the course should learn the basic principles of and technology for modern human
resource management in human administration should be able to conduct basic operation and
supervision in recruitment, hiring, training, motivation, evaluation, compensation, corporate culture
and other aspects of human resource management, and have the basic quality of social skills as well
as self-motivation and others.

Combining with cases of human resources in Chinese and foreign enterprises, the students will learn
the connection between human resource function and organizations’ competitive advantages;

The course introduces the connection between human resource functions with business environment,
organizations’ strategy and culture;

The course also introduces the match between the different functions of human resources, and the
pursuit of synergies to improve organizations’ competitive advantages.

This course mainly includes following contents:

PART 1: Introduction to human resource management and the environment
Human resource management
A strategic management approach to human resource management
Global human resource management

PART 2: Acquiring human resources
Human resource planning and alignment
Job analysis and design
Recruitment
Selection

PART 3: Rewarding human resources
Performance evaluation and management
Compensation: An overview
Compensation: Methods and Policies
Employee Benefit and Services

PART 4: Developing human resources
Training and development
Career planning and development

PART 5: Labor-management relations and promoting safety and health
Labor relations and collective bargaining
Managing employee discipline
Promoting safety and health
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TEXTBOOKS AND REFERENCE MATERIALS
1. John M.Ivancevich. Human Resource Management. 11th ed. McGraw-Hill Companies, Inc,

2010. ISBN: 978-7-111-32926-8

2. Gary Dessler.Human resource managment. 12th ed. Prentice Hall. 2010. ISBN: 9787300163819.
3. Emma Parry. Global Trends in Human Resource Management . 7th ed. Palgrave Schol, Print UK.

2009. ISBN: 9780230354838
4. Robert K and John M. I. Global Management and Organizational Behaviour, New York:

McGraw-Hill/Irwin. 2004
5. Charles W.L.Hill. Global Business Today, 5th ed. New York: McGraw-Hill/Irwin). 2008

http://www.amazon.cn/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=%E9%9B%B7%E8%92%99%E5%BE%B7%C2%B7A%C2%B7%E8%AF%BA%E4%BC%8A%28Raymond+A.Noe%29&search-alias=books
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 1 Introduction

2 2 Strategic Management Approach to H R Management

3 2 Global Human Resource Management

4 2 Human Resource Planning and Alignment

5 3 Job Analysis and Design

6 3 Recruitment

7 3 Selection

8 2 Quiz 1

9 2 Performance Evaluation and Management

10 2 Compensation: An Overview

11 3 Compensation: Methods and Policies

12 3 Employee Benefits and Services

13 3 Training and Development

14 2 Quiz 2

15 3 Career Planning and Development

16 3 Labor Relations and Collective

17 2 Managing Employee Discipline

18 3 Promoting Safety and Health

19 2 Presentation

20 2 Final exam (quiz 3)
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Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance 20% 20%

Quiz Two quizzes (10% each) 20%

Homework Report or assignment 20%

Final Final Examination 40%

Total 100%

Prepared by: Liu hui
Lecturer of School of Economics and Management

Date: May, 2020

Approved by: School of Economics and Management
Date: June, 2020
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COURSE OUTLINE

COURSE TITLE: Business Accounting
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 3rd semester
DELIVERY: Case Study Report

Course Description:
Business accounting is the basic course for economics and management major. As a business

language, accounting’ basic rules and frameworks are same in many countries. However it is very
complex. This course introduces basic methods and rules used in accounting, how to use these rules
in some economic business, and how to prepare financial statements. This course helps you
understand the principle of accounting. What’s more, it helps you to learn how to do with business
under the accounting language. Business accounting is the basic course for students whose specialty
is related to economics or management. It includes many new terms, rules, and methods which seems
difficult at first but useful.

There are 48 hours for the whole course. At the beginning of every chapter, it puts forward
some main items you should focus on. Then it introduces key terms, accounting rules and methods. It
also introduces the cases in real businesses to show how to understand and do with them under
accounting environment. During the class, some exercises could help to review the key parts of every
chapter. At the end of every chapter, you have some assignments after class then we could discuss at
next class.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. To introduce students to have the basic knowledge of accounting terms and rules.
2. To introduce students with accounting methods of understanding and doing with economic
businesses.
3. To introduce students to improve economic knowledge structure and establish basis for subsequent
accounting courses.

Course Content:
This course mainly includes 8 chapters.
Chapter 1 Basic Concepts. The property of balance sheet, asset, liabilities, owner's equity are

introduced. Five of the nine basic concepts of accounting are introduced in this chapter too. The main
items in balance sheet are explained.

http://dict.youdao.com/w/liabilities/
http://dict.youdao.com/w/owner's/
http://dict.youdao.com/w/equity/
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Chapter 2 Balance Sheet Changes: Income Measurement. Income measurement takes the
change of balance sheet. How some kinds of financial transactions change the amount of balance
sheet is discussed. Through the discussion, the main items of balance sheet will be understood more.
Finally this chapter discusses the property of income and profit statement.

Chapter 3 Accounting Records and Systems discusses the property of account and how to
record in account book. It introduces the meanings of credit and debit, the usage of ledger and
journal. It discusses the process of settle accounts and introduces the items in profit sheet.

Chapter 4 Revenues and Monetary Assets discusses the definition of accrual accounting and the
accounting period, the other 3 concepts of nine are introduced in this chapter. This chapter also
discusses how calculate the revenues and how measure the monetary assets.

Chapter 5 Expense Measurement: The income Statement discusses the definition of expense and
expenditure. This chapter also discusses how to measure the expense in an accounting period. The
last concept of matching principle is introduced in this chapter. This chapter also discusses the
analytical method for profit sheet.

Chapter 6 Inventories and Cost of Sales discusses the calculation methods for sales cost and
inventories. The changes of inventories amount in balance sheet are introduced. This chapter also
discusses how measure inventories in manufactures.

Chapter 7 Noncurrent Assets and Depreciation discusses how recognize the fixed assets and
measure depreciation. Then the meaning and calculation methods of depreciation are discussed.

Chapter 8 Liabilities and Equity discusses the property of operation capital. The method of
accounting for borrowed capital and equity capital are discussed in this chapter too.

TEXTBOOKS AND REFERENCE MATERIALS

Textbooks:
Essentials of Accounting, Eleventh Edition, by Leslie K. Breitner, Tsinghua University Press

Reference Materials:
1. Business Accounting Basics, 1st Edition, by Frank Wood, David Horner, Dongbei University of
Finance & Economics Press
2.Fundamental Accounting Principles，21st Edition, by John J. Wild，Ken W. Shwa，China
Renmin Press

http://www.amazon.cn/s?_encoding=UTF8&field-keywords=Business%20Accounting%20Basics&search-alias=books
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Balance sheet and its accounting meanings

2 2 Basic concepts 1-5

3 2 Main items of balance sheet

4 2 Meaning of main items in balance sheet

5 2 Changing of balance sheet

6 2 Property of income and profit sheet

7 2 How to use account

8 2 Usage of ledger and journal

9 2 Group Task and Assignment

10 2 Basic concepts 6-8

11 2 Measurement for revenues and monetary assets

12 2 Basic concept 9

13 2 Measurement for expense

14 2 Meaning of profit sheet items

15 2 Calculation of inventories

16 2 Measurement of inventories
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

17 2 Group Task and Assignment

18 2 Calculation methods of depreciation

19 2 Measurement of depreciation

20 2 Liabilities and Equity

21 2 Method of accounting for borrowed capital

22 2 Method of accounting for equity capital

23 2 Group Task and Assignment

24 2 Summary and Reviews

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

10%

In-class and After-class Assignment 10%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Bin LIU
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Organizational Behavior
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 3rd semester
DELIVERY: Lectures

Course Description:
This course presents three levels of Organizational Behavior study: Individual, Group and

Organization System. Major theories and research findings in Organizational Behavior are explored
and compared. The emphasis is on teaching students to understand and interact with people in real
organizations and helping them retain and relate only the most necessary information and experience
of Organizational Behavior to their own lives and future careers.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Develop a thorough understanding and knowledge of Organizational Behavior.
2. Learn effective management strategies for analyzing and dealing with organization problems.
3. Develop critical thinking skills.

TEXTBOOKS AND REFERENCE MATERIALS
1. Stephen P. Robbins, Timothy A. Judge. Organizational Behavior. 14th ed. Beijing, Tsinghua

University Press, 2011. ISBN: 978-7-302-30614-6
2. Joyce S. Osland, David A. Kolb, et al. Organizational Behavior: An Experiential Approach. 8th

ed. Beijing, China Renmin University Press, 2011. ISBN: 9787300131085
3. Steven L. McShane, Mary Ann Von Glinow, Organizational Behavior. 5th ed. Beijing, China

Machine Press, 2014. ISBN: 9787111373186
4. DAvid Buchanan, Andrzej Huczynski. Organizational Behavior. 5th ed. Beijing, Economy &

Management House, 2011. ISBN:9787509614327
5. Jennifer M. George, Gareth R. Jones. Understanding and Managing Organizational Behavior. 5th

ed. Beijing, Peking University Press, 2010. ISBN:9787301163191F·2352
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 1 Introduction to the course and syllabus

2 2 Introduction to OB (Chapter 1)

3 3 Diversity in Organizations (Chapter 2)

4 3 Attitudes and Job Satisfaction (Chapter 3)

5 2 Emotions and Moods (Chapter 4)

6 3 Personality and Values (Chapter 5)

7 3 Perception and Individual Decision Making (Chapter 6)

8 3 Motivation Concepts (Chapter 7)

9 3 Motivation: From Concepts to Applications (Chapter 8)

10 2 Exam 1: The Individual (Chapter 1-8)

11 3 Foundations of Group Behavior (Chapter 9)

12 3 Understanding Work Teams (Chapter 10)

13 3 Communication (Chapter 11)

14 3 Leadership (Chapter 12)

15 3 Foundations of Organization Structure (Chapter 13)

16 3 Organizational Culture (Chapter 14)

17 3
Organizational Change and Stress Management

(Chapter 15)

18 2 Exam 2: The Group (Chapter 9-14)

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Exam 1 Open Book Exam 20%

Exam 2 Open Book Exam 20%

Quiz & Exercise Group discussions; Problem-solving
exercises

30%

Homework &
assignments

Presentations: group and individual projects;
Research projects; Essay writing

25%

Class Participation 5%

Total 100%

Prepared by: Fei AN
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015



COURSE OUTLINE

COURSE TITLE: Probability and Statistics
COURSE CODE: L14010
CREDIT POINTS: 2.5
CONTACT HOURS: 48 lectures
LEVEL: Undergraduate, 3th semester
DELIVERY: Lectures

Course Description:
This course provides an elementary introduction to probability and statistics with applications.

Course Outcomes:
The purpose of this course is to:
1. Give students a conceptual introduction to the field of probability and statistics.
2. Master basic conception and definition of probability and to analyze and solve simple uncertain

problems using the knowledge of probability.
3. Master basic methods of statistics.

Course Content:
Introduction to probability; random variables and distributions; multivariate distributions;
expectation variance and covariance; central limit theorem; sampling distributions of estimators;
estimation; and testing hypotheses.

Textbooks and Reference Materials:
1. Probability and Statistics (Fifth Edition), by JAY L.DEVORE.
2. Supplies: Probability and Statistics (Third Edition).



COURSE TEACHING PLAN

Lectures and Tutorials
Serial No. Contact Hours Topic Remark

1 2
Introduction

§2.1 Sample Space and Events

2 2
§2.2 Axioms, Interpretations,

and Properties of Probability

3 2 §2.3 Counting Techniques

4 2 §2.4 Conditional Probability

5 2 §2.5 Independence

6 2 §3.1 Random Variables

7 2 §3.2 Probability Distributions for Discrete Random
Variables

8 2 §3.2 Probability Distributions for Discrete Random
Variables

9 2 §3.3 Expected Values of Discrete Random Variables

10 2 §3.4 The Binomial Probability Distribution

11 2 §3.6 The Poisson Probability Distribution

12 2 §4.1 Continuous Random Variables and Probability
Density Functions

13 2 §4.1 Continuous Random Variables and Probability
Density Functions

14 2 §4.2 Cumulative Distribution Functions and Expected
Values

15 2 §4.3 The Normal Distribution

16 2 §5.1 Jointly Distributed Random Variables

17 2 §5.2 Expected Values, Covariance, and Correlation



18 2
§5.3 Statistics and Their Distributions

§5.4 The Distribution of the Sample Mean

§5.5 The Distribution of a Linear Combination
19 2 §6.1 Some General Concepts of Point Estimation

20 2 §6.2 Methods of Point Estimation

21 2 §7.1 Basic Properties of Confidence Intervals

22 2 §7.3 Intervals Based on a Normal Population
Distribution

23 2 §8.1Tests of Hypotheses Based on a Single Sample

24 2 Exercises

Total 48

Type of Assessment
The contents of test/examination/assignment will be from lectures and recommended reference
reading material.

Attendance Tests (2 times) Mid-term exam Final exam

20% 20% 20% 40%

Developed by: College of Science

Date: 03.June 2013

Approved by: Academic Committee of College of International Education

Date: 03.July 2013
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COURSE OUTLINE

COURSE TITLE: International Economics
COURSE CODE:
CREDIT POINTS: 4
CONTACT HOURS: 64 Hrs
LEVEL: Undergraduate, 4th semester
DELIVERY: Lectures

Course Description:
Here we will provide the introduction of international trade. We will cover classical theories

and new classical theories of international trade, as well as modern trade theories of international
trade. We will focus on the role that tariff play in the global trading system and consider policies
other than tariffs that restrict international trade. We will consider the role of international capital
flows in capital-intensive products and analyze the international mobility of labour in labour-
intensive products. We will learn about trade policy in developing countries and developed countries
and investigate some of the theoretical and empirical aspects of regional trading arrangement.
What’s more, we will examine the monetary aspects of international trade by considering the nature
and significance of a nation’s balance of payments.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Know classical theories and new classical theories of international trade, as well as modern trade
theories of international trade.

2. Understand tariff and nontariff barriers and arguments for protection.
3. Cultivate high-level business people who are practical, professional and qualified for engaging in

international business operations and management in the foreign enterprises and institutions,
government departments and social organizations.

Course Content:
Introduce some basic concepts of international trade, mercantilism, absolute advantage theory,

comparative advantage theory, reciprocal demand theory, factor endowment theory, technology gap
theory, product life cycle theory, overlapping demand theory, intra-industry trade, the competitive
advantage of nations, tariff, regional trading arrangements, import Substitution strategy, export-led
strategy, balance of Payment

Discuss the tariff and nontariff trade barriers for protecting countries’ benefits, as well as effects
of regional trade agreements
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Introduce the world economy is characterized by the international movement of factor input and

two competing strategies including import substitution strategy and export-led strategy.

Introduce balance of payment and adjustment, including elasticity approach to the balance of

trade, price elasticity of demand, J Curve effect and evidence from devaluations.

TEXTBOOKS AND REFERENCE MATERIALS
1. International economics by Steven Husted, Michael Melvin. Published by Dongbei university of

Finance and economic press.
2. International economics by Robert J.Carbaugh. Published by high education press.
3. International economics theory and policy by Paul R. Krugman, Maurice Obstfeld. Published by

Qinghua press.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Indicators and directions of international trade

3 2 Globalization

4 3 Absolute advantage theory

5 3 Comparative advantage theory

6 3
Reciprocal Demand Theory and Factor endowment

theory

7 2 Technology gap theory

8 1 Product life cycle theory

9 1 Overlapping demand theory

10 1 Intra-industry trade

11 1 Theory of the competitive advantage of nations

12 2 Exercise and quiz1

13 1 Tariffs and Types

14 2 Consumer Surplus vs. Producer Surplus

15 1 Static Gains vs. Dynamic Gains from Free Trade

16 2 Effects of a Tariff

17 1 Small Country vs. Large Country Case

18 1 Deadweight Costs
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19 2 Optimal Tariff and Effective Rate of Protection

20 2 Exercise and quiz2

21 2 Import quotas and Orderly marketing agreements

22 2
Voluntary Export Restraint and Domestic content

requirements

23 2 Subsidies and Other NTBs

24 1 Exercise

25 3 International labour movement

26 3 International capital movement

27 1 Exercise

28 4
Foreign direct investment and multinational

corporation

29 3 Import Substituting strategy

30 3 Export-led strategy

31 1 Exercise

32 3 The Balance of payments

33 1 Exercise

Total 64
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Type of Assessment
Assessment Style Weighting Due Date

Attendance 10%

presentation 10%

Quiz Two quizzes (10% each) 20%

Middle examination 20%

Final examination 40%

Total 100%

Prepared by: Bo ZHANG
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Intellectual Property Right Protection
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 32 Hrs
LEVEL: Undergraduate, 4th semester
DELIVERY: Research Course

Course Description:
Intellectual property rights protection is becoming very hot issue in modern trade. We will learn

the Copyright, Patent right and Trademark Right in this course, which are the main part of
Intellectual property. Still we will introduce International treaties on Intellectual property protection,
including Trade Related Intellectual Property Right(TRIPs) and Paris Convention for the Protection
of Industrial Property.

Course Outcomes:
Upon successful completion of this course, the student will be able to:
1. Have fundamental knowledge about intellectual property rights
2. Have the profound understanding on Copyright, Patent right and Trademark rights
3. Obtain the ability to solve real legal problems in intellectual property.
4. Have some knowledge about other new kinds of Intellectual property rights.
5. Have the consciousness of intellectual property rights protection

Course Content:

1. Introduction of Intellectual property rights
---The definition of IPRs
---The features of Intellectual property

2. Copyright
---The definition and characteristics of copyright
Works
Duration of copyright

---Authorship
Ownership
Authors’ rights

---Copyright infringement

javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
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3. Patent Right
---Definition of patent right
---Patentability
Novelty
Inventive
Industrial application

---Design right

4. Trademark
---Definition of trademark
What is trademark
The types of trademark
Elements of trademark

---Trade mark infringement
Right of trade mark owners
Remedies

5. International treaties on Intellectual property rights
--- Trade Related Intellectual Property Right (TRIPs)
--- Paris Convention for the Protection of Industrial Property

TEXTBOOKS AND REFERENCE MATERIALS

1. Intellectual Property Law, Tina Hart & Linda Fazzani, Law Press China
2. International Business Law(5th Edition) Ray August, China Machine Press
3. Intellectual Property Law (3nd Edition) David Bainbridge& ClaireHowell， Huazhong

Technology University Press

javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);


3 / 4

COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 The Definition of IPRs

2 2 Features of Intellectual property

3 2 The definition and characteristics of copyright

4 2 Authorship

5 2 Copyright infringement

6 2 Case study

7 2 Definition of patent right

8 2 Patentability

9 2 Case study

10 2 Mid-term Exam

11 2 Definition of trademark

12 2 Trade mark infringement

13 2 Case study

14 2 Trade Related Intellectual Property Right(TRIPs)

15 2
Paris Convention for the Protection of Industrial
Property

16 2 Final Exam

Total 32

javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
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Type of Assessment
Assessment Style Weighting Due Date

Average Grade
&Attendance

Attendance record, presentations,
average report works

40%

Mid-term exam Open-book exam 20%

Final exam Closed-book exam 40%

Total 100%

Prepared by: Ning SUN
Associate Professor of School of Economic and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Money and Banking
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 4th semester
DELIVERY: Lectures and Presentations

Course Description:
Through the studying of this course, students can systematically understand and master the

basic concepts and essential theories of money, credit, banking, financial market and financial
macro-control, master the operation mechanism of the system of money and finance, and the
relationship of finance and economy. In addition, this course can help students to use relevant
knowledge to analyze and solve the new problems, new policies and new trends in the current
international and domestic finance fields which provides the students a good basis to study other
courses. This course includes: money and monetary institution, credit, interest and interest rate,
financial market and financial system, commercial banks, central banks, money demand and supply
theories, inflation, and so on.

Course Outcomes:
1 Introduce you to the concepts of money and monetary institution, credit, interest and interest

rate, financial market and financial system, commercial banks, central banks, money demand and
supply theories, inflation , inflation, and so on.

2 help you to use relevant knowledge to analyze and solve the new problems, new policies and
new trends in the current international and domestic finance fields.

Course Content:
This course mainly includes 8 chapters.
Chapter 1 Why Study Money, Banking, and Financial Markets?
The study of money is an extremely important part of both economics and finance. Research has

found money to play an important role in the determination of aggregate output, the aggregate price
level, the rate of inflation, and the level of interest rates.

Chapter 2 An Overview of the Financial System.
The financial system is a critical element in a well-functioning economy. Chapter 2 examines

the general structure and operation of financial markets and institutions.
Chapter 3 What Is Money?
Chapter 3 deals with a problem that has received increased attention among economists since

the mid-1970s: just what is money or the money supply? This topic is given expanded treatment in a
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later chapter, but raising the issue here allows us to consider the importance of money, discovering
why it evolves in all but the most primitive societies.

Chapter 4 Understanding Interest Rates
Interest rates are among the most important variables in the economy. This chapter explains

how interest rates are measured and shows that the interest rate on a bond is not always an accurate
measure of how good an investment it will be.

Chapter 5 The Behavior of Interest Rates.
Chapter 5 examines how interest rates are determined and the factors that influence their

behavior. The supply and demand analysis developed here explains why interest rates have had such
substantial fluctuations in recent years. ration

Chapter 6 The Stock Market
Chapter 6 discusses theories that explain changes in the stock market. First, fundamental

theories of stock valuation are developed. Second, the theory of rational expectations is introduced,
along with the implications of this theory as applied to financial markets, where it is known as the
efficient market hypothesis. Recently, expectations theory has received great attention as economists
have searched for more adequate explanations of the observed behavior of economic variables such
as unemployment, interest rates, and asset prices.

Chapter 7 Banking Industry: Structure
This chapter begins with a brief introduction to the history of banking in the U.S. It then

examines how financial innovations have increased the competitive environment in banking,
fundamentally changing this industry.

Chapter 8 Structure of Central Banks and the Federal Reserve System.
Until the creation of the European Central Bank, one could say that the Federal Reserve System

had the most unusual structure of any central bank. Chapter 8 describes the unique structure of the
Federal Reserve System and its evolution since 1913. Although the Federal Reserve has been granted
a high degree of independence, a clearer understanding of its decisions requires that one
acknowledge the political and bureaucratic forces influencing its behavior.

Chapter 9 Multiple Deposit Creation and the Money Supply Process.
Movements in the money supply influence us all by affecting the health of the economy; thus it

is important to understand how the money supply is determined. Since deposits at banks (and other
depository institutions) comprise the largest component of the money supply, understanding how
these deposits are created is the first step in understanding the money supply process.

Chapter 10 Tools of Monetary Policy.
Chapter 10 examines how the Federal Reserve uses its three policy tools—open market

operations, changes in discount lending, and changes in reserve requirements— to manipulate the
money supply and interest rates.

TEXTBOOKS AND REFERENCE MATERIALS
The Economics of Money, Banking and Financial Market , 8e, by Frederic S.Mishkin,

published by tsinghua University press.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Why Study Money, Banking, and Financial
Markets?

2 2
Why Study Money, Banking, and Financial

Markets?

3 2 An Overview of the Financial System

4 2 Group Task and Assignment

5 2 What Is Money?

6 2 What Is Money?

7 2 calculation and Quiz 1

8 2 Understanding Interest Rates

9 2 Understanding Interest Rates

10 2 The Behavior of Interest Rates

11 2 Group Task and Assignment

12 2 Midterm Exam

13 2 The Stock Market

14 2 Banking Industry

15 2 Banking Industry

16 2 Group Task and Assignment
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

17 2 Structure of Central Banks and the Federal
Reserve System

18 2 Multiple Deposit Creation and the Money
Supply Process

19 2
Multiple Deposit Creation and the Money
Supply Process

20 2 Group Task and Assignment

21 2 Assignment and quiz 2

22 2 Tools of Monetary Policy

23 2 Tools of Monetary Policy

24 2 Summery

Total 48



5 / 5

Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

20%

In-class and After-class Assignment 10%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final paper 30%

Total 100%

Prepared by: Lan WEI
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Project Management
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 4th semester
DELIVERY: Lectures and Presentations

Course Description:
This course is to is the process and activity of planning, organizing, motivating, and controlling

resources, procedures and protocols to achieve specific goals in scientific or daily problems.
project is a temporary endeavor designed to produce a unique product, service or result with a
defined beginning and end (usually time-constrained, and often constrained by funding
or deliverables) undertaken to meet unique goals and objectives, typically to bring about beneficial
change or added value. The temporary nature of projects stands in contrast with business as usual (or
operations), which are repetitive, permanent, or semi-permanent functional activities to produce
products or services. In practice, the management of these two systems is often quite different, and as
such requires the development of distinct technical skills and management strategies.

.

Course Outcomes:
Upon successful completion of this course, students will be able to:

1. The creation of infrastructure for the supply of the right information and its update
2. The establishment of a way to communicate disparities of project parameters
3. The development of project information technology
4. The establishment of methods to accomplish an appropriate project structure,
5. Project workflow organization, project control and governance

Course Content:
This course mainly includes following contents:

1. determining how to plan
2. developing the scope statement;
3. selecting the planning team;
4. identifying deliverables and creating the work breakdown structure;
5. identifying the activities needed to complete those deliverables and networking the activities in

their logical sequence;
6. estimating the resource requirements for the activities;

http://en.wikipedia.org/wiki/Scientific
http://en.wikipedia.org/wiki/Project
http://en.wikipedia.org/wiki/Deliverables
http://en.wikipedia.org/wiki/Business_operations
http://en.wikipedia.org/wiki/Business_operations
http://en.wikipedia.org/wiki/Management
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7. estimating time and cost for activities;
8. developing the schedule;
9. developing the budget;
10. risk planning;

TEXTBOOKS AND REFERENCE MATERIALS

Textbooks:
This course is an introduction course and the students will learn another course is related to

international trade theory. Hence, we don’t have the textbook. The teacher makes detailed teaching
PPT, prints useful materials and downloads useful videos for students.

Reference Materials:

Project Management Step by Step: How to Plan and Manage a Highly Successful Project, by Richard
Newton, Publisher: Pearson Business; 1 edition

http://www.amazon.co.uk/Richard-Newton/e/B001H6NFVW/ref=dp_byline_cont_book_1
http://www.amazon.co.uk/Richard-Newton/e/B001H6NFVW/ref=dp_byline_cont_book_1
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 4 Introduction

2 4
determining how to plan

3 4 developing the scope statement

4 4 selecting the planning team

5 4 identifying deliverables

6 4 identifying the activities needed

7 4
estimating the resource requirements for the

activities

8 4 estimating time and cost for activities

9 4 developing the schedule

10 4 developing the budget

11 4 Balance Point

12 4 risk planning

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Ke WANG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Applied Statistics
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 4th semester
DELIVERY: Lectures and exercises

Course Description:
As a compulsory course, applied statistics is one of core courses for the specialty of

international economics and trade in the fifth semester. The main purpose of the course is to give
students a general outline of statistics and to provide the statistical foundations required to make
informed decisions.

Students will learn concepts that enable them to understand topics such as market research,
quality control and risk analysis, which are encountered later in the future programme and career.
Among others, the fundamental concepts of variance, covariance and correlation coefficient are
covered as they form a corner stone of portfolio analysis to be studied in finance. The aim is to teach
students when a technique is appropriate and what it can achieve, leaving the computational aspect to
the computer. Meanwhile, the computation part by calculator is necessary as well. The course will
include many hands-on sessions. The emphasis throughout the course is on concepts, rather than
technical details.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. Understand some basic concepts and rules in statistics.
2. Learn to conduct survey and investigation by statistical analysis. Be familiar with the procedures
of statistical analysis and application in practice.
3. Learn some calculation and statistical analysis involved in business statistics, and interpret the
statistical results in terms of statistical concepts.

Course Content:
This course mainly introduces basic concepts and some main applications of business statistics.

Concerning the course, an important task is to acquire the basic concepts of statistics and its
application in business and finance. It introduces data collection and presenting at the beginning.
Then, numerical descriptive measures are given. In the following, the important concept of
probability is presented, which is not easy to understand. Besides probability, discrete probability
distributions and continuous distributions (including normal distribution) are introduced. Sampling
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and its distributions are talked. In addition, confidence interval estimation is also the part for
attention. Finally, fundamentals of hypothesis testing are included as well.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:

This course is a compulsory course and the students will have a practical stage of using SPSS
related to business statistics. The textbook has to be very popular and fundamental for
undergraduates. Therefore, Statistics for Managers Using Microsoft Excel 5th Edition, written by
David M. Levine, David F. Stephan, Timothy C. Krehbiel, and Mark L. Berenson, is chosen for the
main course book.

Reference Materials:
1. Statistics for Management and Economics by Gerald Keller & Brian Warrack. Published by South
Western Educational Publishing.
2. Statistics for Managers Using Microsoft Excel 6th Edition, written by David M. Levine, David F.
Stephan, Timothy C. Krehbiel, and Mark L. Berenson. Published by Pearson Custom Publishing.
3. Essentials of Business Statistics by B. L. Bowerman, R. T. O’Connell, J. B. Orris. Published by
McGraw Hill.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Basic vocabulary of statistics

3 2 Data collection and types of variables

4 2 Tables and charts for categorical data

5 2 Tables and charts for numerical data

6 2
Cross tabulations, scatter plots and time-series

plots

7 2 Summary and Quiz 1

8 2 Measures of central tendency

9 2 Variation and shape, measures for population

10 2
Exploratory data analysis, covariance and
correlation coefficient

11 2 Basic probability concepts

12 2 Midterm Exam
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

13 2 Conditional probability and Bayes’ theorem

14 2 Discrete probability distribution and covariance

15 2
Poisson distribution and hypergeometric

distribution

16 2 The normal distribution

17 2 Evaluating normality

18 2 Uniform distribution and exponential distribution

19 2 Summary and Quiz2

20 2 Sampling methods

21 2 Sampling distributions

22 2 Confidence interval estimation

23 2 Hypothesis testing

24 2 Summary and Reviews

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Yue WANG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Financial Management
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 5th semester
DELIVERY: Lectures and Presentations

Course Description:
This course refers to the efficient and effective management of money (funds) in such a manner

as to accomplish the objectives of the organization. It is the specialized function directly associated
with the top management. The significance of this function is not only seen in the 'Line' but also in
the capacity of 'Staff' in overall administration of a company. It has been defined differently by
different experts in the field. It includes how to raise the capital, how to allocate it i.e. capital
budgeting. Not only about long term budgeting but also how to allocate the short term resources like
current assets. It also deals with the dividend policies of the shareholders.

Course Outcomes:
Upon successful completion of this course, students will be able to: produce past-oriented

reports, it is based on generally accepted accounting principles and generally accepted accounting
practices compliant with International Financial Reporting Standards/US GAAP. In order to prepare
the financial accounts/reports an entity has to comply with these GAAPs.
Course Content:

This course mainly includes following contents:
1. Double entry
2. T account
3. Asset
4. Liability
5. Capital
6. Cash book
7. Legers
8. Purchase journal
9. Sales journal
10. Profit and loss
11. Balance sheet
12. Depreciation
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TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:

This course is an introduction course and the students will learn another course is related to
accounting. Hence, we don’t have the textbook. The teacher makes detailed teaching PPT, prints
useful materials and downloads useful videos for students.

Reference Materials:

business accounting, by Frank Wood, Financial Times Prentice Hall; 2nd Irish ed
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 4 Double entry

2 4 T account

3 4 Asset

4 4 Liability

5 4
Capital

6 4
Cash book

7 4 Legers

8 4
Purchase journal

9 4 Sales journal

10 4 Profit and loss

11 4 Balance sheet

12 4 Depreciation

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Ke WANG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Public Finance
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 hrs
LEVEL: Undergraduate, 5th semester
DELIVERY: Lectures and Presentations

Course Description:
Public Finance introduces government income and spending, and how the government affect the

economy. This course helps you understand and explain government activities and Public Policies.
What’s more, it help you to learn the government taxation system. Public Finance is the basic course
for students whose speciality is relate to economics or management. It includes many new terms,
calculations and analytical methods.

There are 48 hours for the whole course. At the beginning of every chapter, it puts forward
some main questions you should focus on. Then it introduces key terms,. It also introduces activities
undertaken in the Public Sector. During the class, some exercises could help to review the key parts
of every chapter. At the end of every chapter, you have some assignments after class then we could
discuss at next class.

Course Outcomes:
Upon successful completion of this course, the students will be able to:
1. To introduce students to have the knowledge of fiscal terms and theories.
2. To introduce students with economic theories of explaining and understanding government

actives and policies.

Course Content:
This course mainly includes principles of how the government affects the economy, principles

of why some economic activities are undertaken in the public sector and the basic theory of public
expenditures. It describes the scope of public sector and the mixed economy, with some economic
activities undertaken in the public sector, some in the private. It presents the frame work within
which economists make judgements concerning the desirability of different government programs
and policies. It explains why market “solutions” to the problems posed by externalities may not be
effective and discuss the merits of alternative public remedies. It shows how the benefits and costs of
different government programs may be quantified and then apply this framework. It presents some of
the reasons why the contributions to support public services need to be compulsory: because of free
rider problem, unless support for public goods is made compulsory no one will have an incentive to
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contribute. It presents that the individual income tax is the single most important source of revenue
for the federal government. It is also the tax that impinges on our lives more than any other.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:
Public Finance, Eighth Edition, by Harvey S·Rosen, Ted Gayer Renmin University Press

Reference Materials:
1. Economics of the public sector, Joseph E Stiglitz
2. Public Finance A Contemporary Application of theory to policy. David N· Hyman
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Tools of Positive Analysis

3 2 Tools of Normative Analysis

4 2 Public Goods

5 2 Externalities

6 2 Political Economy

7 2 Education

8 2 Cost-Benefit Analysis

9 2 The Health care Market

10 2 Government and the market for health care

11 2 Social Insurance

12 2 Income redistribution conceptual issues

13 2 Public assistance programs

14 2 Public assistance programs

15 2 Taxation and economic efficiency

16 2 Taxation effectively and fairly
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

17 2 Individual income tax

18 2 Individual income tax

19 2 The corporation income tax

20 2 The corporation income tax

21 2 Deficit financing

22 2 Reform of the tax system

23 2 Reform of the tax system

24 2 Fiscal federalism

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Hongbo LV
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Development Economics
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 5th semester
DELIVERY: Lectures

Course Description:
Here we will provide the introduction of major theories of development economics, tracing their

development throughout history as the dialogue on development economics has progressed, we will
present a number of development successes and failures and will prompt you to draw your own
conclusions on the validity of certain theories based on case studies. We will focus on the difference
and relationship between economic growth and economic development, the economics growth
stages, developing countries’ poverty reasons and income distribution strategy. We will consider the
role of material capital and human capital, grasp the theories of material capital and existing
problems of education in developing countries. We will learn about promoting effect of technology
progress to economic development, main ways and hindering factors of developing countries’
introducing technology and choosing technology norm. What’s more, we will teach demographic
transition, the features of labor market in developing countries and the overall employment strategies
in developing countries.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. define economic development and its components;

2. describe major theories of economic development;

3. explain and apply some basic economic models related to economic development and economic

growth, including the Harrod-Domar Growth model and its extensions;

4. identify and discuss economic development theories in the social and political context in which

they were created; and critically examine economic development theories in light of a history of

poor performance in development programs.

Course Content:
Introduce some basic concepts of developing countries, development economics, economic

growth, economic development, income distribution, Kuznets’ ratio , Lorenz Curve, material capital ,
human capital, technology, medium technology, applicable technology, Demographic transition.
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Introduce the developing countries’ characteristics and types, the stages of development

economics stages, incomes distribution types and principles, reasons of developing countries’

poverty and countermeasures.

Discuss the differences and relationships between economic growth and economic development,
Harrod-Domar model and stages of economic growth.

Introduce theory of capital formation, domestic resource of capital formation, education in
developing countries, problems and strategies of human capital investment in developing countries,
the relationship between technology progress and economic development, technology introduction
and choice, and population flow and economic development.

TEXTBOOKS AND REFERENCE MATERIALS
1. Development economics by Xu Zhuyan. Published by China Finance and economic press.

2. Economics of development by Gillis . Published by WW Norton & Co Ltd press.

3. Economics development by Todaro, Published by Machinery industry press.

http://www.dangdang.com/publish/+W+W+Norton+%26+Co+Ltd_1
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 3 general situation of developing countries

2 2
the rising and evolvement of development

economics

3 3
the implication of economic growth and
development

2 Exercise and quiz1

4 2 Harrod-Domar Model

5 3 stages of economic growth

6 1 Types and principles of income distribution

7 3 income distribution and economic development

8 2 Poverty and strategy

2 Exercise and quiz2

9 3 theory of capital formation

10 2 domestic resource of capital formation and
investment strategy

2 Middle examination

11 1 Human capital

12 2 education in developing countries

13 1
problems and strategies of human capital

investment in developing countries

14 2 the relationship between technology progress and



4 / 5

economic development

15 2 technology introduction

16 2 technology choice

17 2 population scale and economic development

18 3 population flow and economic development

19 1 the utilization of labor in developing countries

20 2 Final examination

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

20%

presentation 10%

Quiz Two quizzes (10% each) 10%

Middle examination 30%

Final examination 30%

Total 100%

Prepared by: Bo ZHANG
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Risk Management and Insurance
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 5th semester
DELIVERY: Lectures and Presentations

Course Description:
Insurance is the study of risk financing through risk pooling. The use of insurance to reduce the

adverse financial impact in case of a loss has become an important element of financial and risk
management in our society. This course will cover the theories underlying each major type of
insurance products; the characteristics of the contractual agreements pertaining to insurance products;
the structure of the insurance industry and its impact on the pricing of insurance products.

The course is designed to be a beginning text emphasizing terminology and basic concepts used
in risk management and insurance. It will introduce the fundamentals of risk management process,
property and liability insurance, life and health insurance, annuities and employee benefits, and the
insurance industry and government regulation.

Course Outcomes:
1 Introduce you to the concepts of risk and risk management that are essential for the

identification of risk and the effective assessment of the exposures to loss of properties, human lives,
and business operations.

2 Introduce you to various risk handling alternatives and tools available for formulating an
effective risk management program compatible with the objectives of risk management function.

3 Introduce you to the techniques of analyzing the costs and benefits of different insurance
coverage with respect to the specific need for insurance.

4 Introduce you to the current structure of the insurance industry and the functions and
operations of insurance institutions.
Course Content:

This course mainly includes 8 chapters.
Chapter 1 Introduction to Risk
Explain three ways to categorize risk
List the components of an entity’s cost of risk
Give several examples of risks involving property, liability, life, health, loss of income, and
financial losses
Distinguish between chance of loss and degree of risk
Give examples of three types of hazards
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Identify the difference between hazards and perils
Explain the evolving concept of integrated risk management
Explain the four steps in the risk management process

Chapter 2 Risk Identification and Evaluation
Explain several methods for identifying risks
Identify the important elements in risk evaluation
Explain three different measures of variation
Explain three different measures of central tendency
Discuss the concepts of a probability distribution and explain the importance to risk managers
Explain how the concepts of risk mapping and value at risk are used in an enterprise-wide
evaluation of risk
Explain the importance of the law of large numbers for risk management
Chapter 3 Property and Liabilities Loss Exposures
Identify the kinds of property subject to loss and the types of losses that may occur
Define the basic payments made under liability insurance contracts
Identify the basic types of liability exposure and give an explanation of each
Chapter 4 Life, Health, and Loss of Income Exposures
List and describe the types of potential losses associated with the risk of premature death
Discuss the factors influencing the need to partially or fully replace a deceased’s income for
his or her surviving children and/or spouse
Describe ways a business can lose money when an employee or owner dies prematurely
Explain the nature of a mortality table and give examples of how it can be used for personal
risk management
Describe several types of medical expense loss that can be incurred
Distinguish between types of disability loss and explain the nature of the subjective element
in disability
Explain the general principles underlying unemployment insurance that exists in all states
Describe several factors influencing the frequency and severity of income losses due to
retirement
Chapter 5 Risk Management Techniques: Noninsurance Methods
Give examples of the use of risk avoidance and explain when it is an appropriate risk
management technique
Differentiate between frequency reduction and severity reduction and give examples of each
Explain three different forms of loss control, differentiated on the basis of timing issues, and
provide examples of each
List several potential costs and benefits associated with loss control measures
List forms of funded risk retention
Describe the nature of risk transfer as a risk management tool and list five forms of risk
transfer
Explain how risk management adds value to a corporation
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Chapter 6 Insurance as a Risk Management Technique
Define insurance and explain how it differs from other methods of risk transfer
Identify situations that give rise to insurable interest and explain how this principle supports
the principle of indemnity
State how the subrogation process works and how it is useful
Determine what makes a risk insurable
List the legal requirements of a contract and describe the distinguishing legal characteristics
of insurance contracts
Define social insurance and explain the basic principles that underline most social insurance
programs
Describe the central costs and values of insurance to society
Chapter 7 Insurance as a Risk Management Technique: Policy Provisions
Identify and understand the basic parts of an insurance policy
Explain the difference between named perils and open perils property insurance coverage
Explain why exclusions are used in insurance contracts and identify the major types of
exclusions
Distinguish between the actual cash value basis of recovery and replacement cost
Describe the different types of deductibles and explain why deductibles are used in insurance
policies
Indicate why insurance companies use insurance to value provisions and explain how the
coinsurance clause operates
Chapter 8 Selecting and Implementing Risk Management Techniques
Give examples of when risk avoidance might be a wise risk management decision
Describe how loss control is used as a complement to risk retention and risk transfer
Explain the concept of present value and its relevance for risk management decision making
Explain the relationship of expected loss frequency and severity to the optimal use of risk
retention
Explain the major considerations in implementing risk management decisions

TEXTBOOKS AND REFERENCE MATERIALS

Risk Management and Insurance, 12e, by James. Trieschmann, published by Thomson learning.

COURSE TEACHING PLAN
Lectures and Tutorials
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Serial No. Contact Hours Topic Remark

1 2 Introduction to Risk

2 2 Introduction to Risk

3 2 Group Task and Assignment

4 2 Risk Identification and Evaluation

5 2 calculation and Quiz 1

6 2 Property Loss Exposures

7 2 Liabilities Loss Exposures

8 2 Group Task and Assignment

9 2 Life, Health, and Loss of Income Exposures

10 2 Life, Health, and Loss of Income Exposures

11 2 Group Task and Assignment

12 2
Risk Management Techniques: Noninsurance

Methods

13 2
Risk Management Techniques: Noninsurance

Methods

14 2 Midterm Exam

15 2 Insurance as a Risk Management Technique

16 2 principle
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

17 2 Insurance as a Risk Management Technique:
Policy Provisions

18 2 Insurance as a Risk Management Technique:
Policy Provisions

19 2 Assignment and quiz 2

20 2
Selecting and Implementing Risk Management

Techniques

21 2
Selecting and Implementing Risk Management

Techniques

22 2 Group task :property insurance

23 2 Group task :life insurance

24 2 Summery

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

10%

In-class and After-class Assignment 10%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Lan WEI
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Economic Cooperation
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 5th semester
DELIVERY: Lectures and Group works

Course Description:
As a specialty course, international economic cooperation is one of core courses for the major of

international economics and trade in the sixth semester. The main purpose of the course is to give
students a general outline of development and trend on interational economic cooperation.

This course of international economic cooperation focuses on the research of diverse forms in
international economic cooperation and communication, such as foreign direct investment, foreign
indirect investment, international risk investment, BOT investment, international technology trade,
international service trade, international project and labor cooperation, international loans,
international credit and international assistance, etc. On the research of economic cooperative forms,
this course put more emphasis on micro-cooperation, which is about the allocation and rearragement
of production factors of micro-subjects (enterprises) in the world.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. Understand some basic concepts and rules in international economic cooperation.
2. Learn to analyze the real case of international economic cooperation. Be familiar with the
definitions and applications of foreign direct/indirect investment, international technology
cooperation, international loan, international credit cooperation and international assistance.
3. Master the usual techniques involved in international economic cooperation, and lay down a good
foundation for the future practice and career of students in the domian of international trade.

Course Content:
This course mainly introduces basic concepts and some main techniques in international

economic cooperation. It is both theoretical and practical, while a basic course for international trade
major. In order to enhance the teaching efficiency, all lectures are given through multimedia. First of
all, the introduction of forms in international economic cooperation is based on the theories, cases
and discussions. Then, pay attention to the latest theory and technique in international economic
cooperation, and bring them into the class. Meanwhile, focus on communication and interaction
between students and lecturer. Finally, cultivate the judgement and analytical ability of students.
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Besides, students will have to do group works and seminars, and comments and feedback will be
returned in time.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:

This course is a specialized course and the students must have some basic knowledge of
international trade theory. International economic copperation is prosperous in China nowadays,
hence, most textbooks in this topic are in Chinese. Considering the specialty, we will use the detailed
teaching PPT, useful materials and videos for students instead of Chinese textbooks. Some related
books are used as reference books.

Reference Materials:
1. International Economic Cooperation by LU, Jinyong, DU Qihua. Published by University of
International Business and Economics Press.
2. Theories and Practices of International Economic Cooperation by WANG, Shijun. Published by
University of International Business and Economics Press.
3. Practices of International Economic Cooperation by CHU, Xiangyin. Published by University of
International Business and Economics Press.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Economic globalization

3 2 Foreign direct investment and indirect investment

4 2 International coordination

5 2 International legal protection

6 2 Summary and seminar 1

7 2 International investment cooperation I

8 2 International investment cooperation II

9 2 International credit cooperation I

10 2 Presentation

11 2 International credit cooperation II

12 2 International loans I
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

13 2 International loans II

14 2 International projects cooperation I

15 2 International projects cooperation II

16 2 Summary and seminar 2

17 2 International labor cooperation I

18 2 International labor cooperation II

19 2 Case analysis

20 2 Presentation

21 2 International assistance I

22 2 International assistance II

23 2 Case analysis

24 2 Summary and Reviews

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 40%

Seminars
Two Seminars (10%

each)
20%

Group works Two reports/presentations 20%

Final Test Oral 20%

Total 100%

Prepared by: Yue WANG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Trade Practice
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 5th semester
DELIVERY: Lectures

Course Description:
International trade is the process of fair and deliberate exchange of goods or services between

two or more countries, involving the use of two or more currencies. It concerns trade operations of
both import and export and includes the purchase and sale of both visible and invisible goods.
International trade practice is professional core of international economy and trade major in
undergraduate college courses. Mainly introduce some fundamental activities involved in
international trade practice and basic knowledge of international exchange. It is organized following
the four stages involved in a trade procedure, namely the preparation of a transaction, the negotiation
of the contract, the performance of the contract and finally the settlement of disputes. Through
classroom instruction, exercises after class, and business process simulation practice, strengthen the
training in basic business skills,.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. become familiar with the principles and policies of foreign trade,tell the differences between
domestic and international trade.

2. Understand the major procedure involved in international trade.
3. learn more about the knowledge of commodity inspection,master trade terms’ choice in

international trade; familiar with the variety of payment and payment procedures;international
cargo insurance coverage level calculation of insurance premiums

Course Content:
General introduction is the introductory chapter. It first discusses the reasons for trade to be

conducted internationally and the benefits a nation can derive from trading with other nations. Also
present the differences between international trade and domestic trade, various types of international
trade under different categories.

International trade terms part provides a general review of the international rules used for the
interpretation of customary trade terms. In particular, it introduces the most widely adopted system-
Incoterms 2010. Issues like scope of governance, specific division of obligations, costs and risks
between importers and exporters under each term, and practical applications are explored in depth.
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Contract terms discusses the twelve major terms in commodity description, transportation,
cargo transportation insurance, price, payment, inspection, claim, force majeure and arbitration. The
notice of each term and how to write each term in contract.

Last part is about how to establish the contract, how to performance the contract and the trade
mode.

TEXTBOOKS AND REFERENCE MATERIALS
1. International Trade Practice 2nd edition. Zhou Ruiqi. University of International Business and

Economics press. 2012.
2. Export Practice and Management 5th edition. Branch. Business Press, Thomson Learning. 2000.
3. International Trade. Brenton Paul. Oxford University Press. 1997.
4. Import/ Export, How to Get Started in International Trade. Carl. Liberty House. 1990.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 General introduction

2 2 International trade rules

3 2 Name of commodity, specifying quality

4 2 Measuring quality, packing and marking

5 2 Case study

6 2 Price terms

7 2 Trade terms(1)

8 2 Trade terms(2)

9 2 Trade terms(3)

10 2 Case study

11 2 Cargo transportation

12 2 Cargo transportation insurance

13 2 Case study

14 2 International payments (1)

15 2 International payments (2)

16 2 Case study

17 2 Inspection and claim

18 2 Force majeure and arbitration

19 2 Case study
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20 2 Establishment of contract

21 2 Case study

22 2 Performance of contract

23 2 Case study

24 2 International trade mode

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

10%

presentation 10%

Quiz Two quizzes (10% each) 20%

Final examination 60%

Total 100%

Prepared by: Xianying XU
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: E-commerce
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 6th semester
DELIVERY: Lectures, Internet Exercises

Course Description:
This course is to define electronic commerce (EC) and describe its various categories, e-

marketplaces and list their components, introduce the major types of B2B models, and define
intrabusiness e-commerce and describe its major activities. Explore the intranet and its use in
organizations, understand the crucial factors determining the success of e-payment methods, grasp
the key elements in securing an e-payment ,understand the major EC applications and list their
major functionalities.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Understand the basic ideas of E-commerce.
2. Understand the e-commerce business model and revenue model
3. Develop their capacity of understanding the categories and different operation models of E-

commerce
4. Understand the support services of e-commerce, such as payment, logistics and security of e-

commerce.
5. Develop their online trade and purchase skills through practicing online exercise

Course Content:

Overview of Electronic Commerce:
Define electronic commerce (EC) and describe its various categories;
Describe and discuss the content and framework of EC
Describe the major types of EC transactions
Describe some EC business models
Discuss the benefits of EC to organizations, consumers, and society
E-Commerce

E-Commerce, Market Mechanisms
Define e-marketplaces and list their components
List the major types of electronic markets and describe their features
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Describe electronic catalogs, shopping carts, and search engines
Describe the various types of auctions and list their characteristics
Discuss the benefits, limitations, and impacts of auctions

Retailing in E-Commerce: Products and Services
Define and describe the primary business models of electronic retailing (“e-tailing”)
Discuss various e-tail markets, such as those for books, music, and cars
Identify the principles of “click-and-mortar” strategies for traditional retailers
Describe how online travel and tourism operate

Company-Centric B2B and Collaborative Commerce
Describe the B2B field
Describe the major types of B2B models
Describe the characteristics of the sell-side marketplace
Describe the sell-side intermediary models
Describe the characteristics of the buy-side marketplace and e-procurement

Intrabusiness, E-Government, C2C, E-Learning, and More
Define intrabusiness e-commerce and describe its major activities
Describe the intranet and its use in organizations
Understand the relationship between corporate portals and the intranets
Describe e-government to citizens (G2C) and to business (G2B)
Describe various e-government initiatives
Discuss online publishing and e-books.
Describe e-learning and virtual universities

Payments and Order Fulfillment
Understand the crucial factors determining the success of e-payment methods
Describe the key elements in securing an e-payment
Discuss the players and processes involved in using credit cards online
Describe the uses and benefits of purchase cards

Building E-Commerce Applications and Infrastructure
Discuss the major steps in developing an EC application
Describe the major EC applications and list their major functionalities
List the major EC application development options along with their benefits and
limitations
Describe various EC application outsourcing options
Discuss the major components of an electronic catalog and EC application suite

TEXTBOOKS AND REFERENCE MATERIALS
1. Turban, E. E-Commerce 2010: A Managerial Perspective. NJ: Prentice Hall, 2009.

ISBN: 9780136100362.
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2. Laudon, K.C. E-Commerce 2013(9th Edition). NJ: Prentice Hall, 2012. ISBN: 9780132730358
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 1 Overview of Electronic Commerce

2 3 Major types of EC transactions

3 3 EC business models

4 1
Major types of electronic markets and describe
their features

5 1
Describe electronic catalogs, shopping carts, and
search engines

6 3 Describe the various types of auctions and list their
characteristics

7 2 Define and describe the primary business models
of electronic retailing (“e-tailing”)

8 2
Discuss various e-tail markets, such as those for
books, music, and cars

9 2 Describe how online travel and tourism operate

10 1 Describe the B2B field

11 3 Describe the major types of B2B models

12 1
Describe the characteristics of the sell-side
marketplace

13 2 Describe the sell-side intermediary models

14 3
Describe the characteristics of the buy-side
marketplace and e-procurement

15 2
Describe e-government to citizens (G2C) and to
business (G2B)

16 2 Describe various e-government initiatives

17 2 Understand the crucial factors determining the
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success of e-payment methods

18 2
Describe the key elements in securing an e-
payment

19 2
Discuss the major steps in developing an EC
application

20 2
List the major EC application development options
along with their benefits and limitations

Total 40

Practicals and Experiments
Serial No. Contact Hours Topic Remark

1 2 Internet Exercise 1

2 2 Internet Exercise 2

3 2 Internet Exercise 3

4 2 Internet Exercise 4

Total 8
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Type of Assessment
Assessment Style Weighting Due Date

Attendance 20%

Assignment Four assignments 40%

Experiment Four Internet exercises 40%

Total 100%

Prepared by: Hao JING
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Service Trade
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48
LEVEL: Undergraduate, 6th semester
DELIVERY: Lectures

Course Description:
This course is to define international trade in services and describe the trends and features in the

development of world trade in services, introduce the major theories of international service trade,
i.e .the theory of comparative advantage and diamond model, describe the policies of international
trade in services . And explore the background of GATS, understand the crucial principles of GATS,
introduce the WTO accession commitments and understand the procedure of a certain trade in
service.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. Understand the basic ideas of international trade in services.
2. Understand the theory of international service trade
3. Develop their capacity of understanding the categories of international service trade
4. Understand the relevant knowledge of international service trade, such as Trade in Film and

Audiovisual Services and WTO Accession Commitments.

Course Content:
This course mainly includes following contents:

 Service and Trade in Services industry

 Conception of service

 Feature of service

 Service trade; service industry

 International Trade in Services

 Statistics

 Trends and Features in the Development of the World Trade in Services
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 Development Features of China's Trade in Services

 Theory of International Trade in Services

 Theory of comparative advantage

 Factor-endowment theory/ Heckscher-ohlin theory

 Economics of scale

 Diamond Model

 Policies of International Trade in Services

 Evolution of Policies

 Developing Trend of Policies

 Liberalization of Trade in Services

 Protection of Trade in Services

 Introduction on GATS

 Background of GATS

 Negotiations on GATS

 Relative Agreements

 Basic principles of GATS

 Film and Audiovisual Services

 Development of Film and Audiovisual Services

 WTO Accession Commitments

 Relevant Policies and Regulations

 Analysis on Trade in Film and Audiovisual Services

 Prospect of the Film and Audiovisual Industry

TEXTBOOKS AND REFERENCE MATERIALS
The teacher will write his/ her own teaching plan and distribute the materials to students.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Conception of service

3 2 Service and Trade in Services industry

4 2 Development Features of China's Trade in Services

5 2
Import/Export Market Concentrated in Developed

Countries and Regions

6 2 Management System for Trade in Services

7 2 Theory of comparative advantage

8 2 Factor-endowment theory/ Heckscher-ohlin theory

9 2 Economics of scale

10 2 Diamond Model

11 2 Quiz 1

12 2 Policies of International Trade in Services

13 2 Protection of Trade in Services

14 2 Barriers of Trade in services

15 2 Tariff welfare effects

16 2 Non tariff barriers of trade in services

17 2 Introduction on GATS

18 2 General obligations & disciplines

19 2 Key contents of GATS

20 2 Introduction on WTO

21 2 Film and Audiovisual Services
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22 2 Policies and Regulations

23 2 Prospect of the Film and Audiovisual Industry

24 2 Final exam

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance 20%

Tests & Assignments 30%

Final report or project 50%

Total 100%

Prepared by: Run ZHAO
Tutor of School of International Education

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Finance
COURSE CODE:
CREDIT POINTS: 4
CONTACT HOURS: 64 Hrs
LEVEL: Undergraduate, 6th semester
DELIVERY: Lectures, Discussion

Course Description:
Here we will learn about the international monetary and financial activities and the relative

general rules. We will cover payments among nations, foreign exchange market, international
financial investment, floating & fixed exchange rates and will focus on the issues about the open
economy, exchange rate determination, currency in foreign exchange market and the international
balance of payments. Students will gain opportunity to explore above issues through collecting
information, cases study, present PPT, share and discuss their options with classmates and teacher, as
well as complete these assignments to gain some scores of the final grade.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Know the basic theories and skills of international finance
2. Understand foreign exchange system and macro policies for open economies
3. Independently use the knowledge on the interpretation and analysis in the area of international

financial issues.
4. Prepare technical documents such as scientific paper, presentation PPT, cases study report, etc.

Course Content:
Introduce a comprehensive of international economics, and then introduce some basic concepts

of international finance, including balance of payment, exchange rate, forwards, futures, options,
swaps, purchasing power parity.

Discuss exchange rate market trading mechanisms: including hedging, speculating, arbitrage
and Exchange rates determinate theories, and analyse government policies toward the foreign
exchange market.

Introduce international lending and financial crises, discuss international reserve, sovereign debt,
monetary force. Discuss the open macro economy work and floating exchange rates system.
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TEXTBOOKS AND REFERENCE MATERIALS
1. Thomas A. Pugel. <International Finance> (Fifteenth Edition) Renmin University of China Press
2013. ISBN: 978-7-300-16344-4.
2. Chen Yulu. <International Finance> (Fourth Edition) Renmin University of China Press 2011.
ISBN: 978-7-300-14683-6.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 6 Chapter 1：International Economic Is Different

3 6 Chapter 2: Payments among Nations

4 8 Chapter 3: The foreign Exchange Market

5 2 Quiz 1

6 6
Chapter 4: Forward Exchange and International
Financial Investment

7 6 Chapter 5: What Determines Exchange Rates?

8 6
Chapter 6: Government Policies toward the
Foreign Exchange Market

9 6 Chapter 7: International Lending and Financial
Crisis

10 2 Quiz 2

11 6
Chapter 8: How Does the Open Macro economy
Work?

12 6
Chapter 10: Floating Exchange Rates and Internal
Balance

13 2 Final reviews

Total 64



4 / 4

Type of Assessment
Assessment Style Weighting Due Date

Quiz Two quizzes (20% each) 40%

General performance Class performance and attitude 20%

Final exam Close book 40%

Total 100%

Prepared by: Ying LU
Associate Professor of School of Economic and Administration

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Business Correspondence
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 6th semester
DELIVERY: Lectures

Course Description:
The course introduces the language features, components and writing skills of common business

correspondence in accordance with the procedures of an international transaction, from establishing
business relationship to claims. The correspondence covers major components of an international
business contract.

The course requires better knowledge of international trade (theory and/or practice) and
business negotiation skills and appropriate English writing capability.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Understand and grasp the language features of English in business correspondence.
2. Understand and grasp the components of common business correspondence.
3. Grasp and utilize flexible the writing skills to complete common business correspondence.
4. Understand and utilize better negotiation skills in business negotiation practice.

Course Content:
Introduce language features, components and writing skills of business correspondence.
Analyse the language features, components and writing skills of major business correspondence

in accordance with the procedures of an international transaction.
Complete major business correspondence of an international transaction.

TEXTBOOKS AND REFERENCE MATERIALS
1. Lantian. English Correspondence for International Trad. 5th Edition. Dalian, Liaoning, China:

Dongbei University of Finance & Economics Press, 2007. ISBN: 978-7-81122-019-3.
2. Fangmiao Hou. English for International Business Communication. Beijing, BJ: Publishing

House of Electronics Industry,2010. ISBN: 978-7-121-11282-9
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction
Self-introduction
of 200 words

2 2 Chapter 1 Business Correspondence

3 2 Chapter 2 Establishing Business Relations

4 4 Chapter 3 Enquires

5 4 Chapter 4 Offer and Quotations

6 4 Chapter 5 Counter-offers

7 6 Chapter 6 Conclusion of Business
Classroom
Writing 1

8 6 Chapter 7 Terms of Payment
Classroom
Writing 2

9 6 Chapter 8 Packing & Shipment
Classroom
Writing 3

10 6 Chapter 9 Insurance & Claims
Classroom
Writing 4

11 4 Chapter 10 Telex, Fax & E-mail
E-mail (offer VS
Counter offer)

12 2 Summary

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Classroom Writing
Business correspondence writing
(4 letters at least, 5% per letter)

20%

Classroom Performance
Attendance check, classroom quiz,
question & answers.

20%

Mid-term Examination
Business correspondence writing
(4 letters at least, 5% per letter)

20%

Final Examination
Business correspondence writing
(4 letters at least, 10% per letter)

40%

Total 100%

Prepared by: Zhengang AN
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Strategic Management Accouting
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 64 Hrs
LEVEL: Undergraduate, 6th semester
DELIVERY: Lectures and Presentations

Course Description:
This course is to a profession that involves partnering in management decision making, devising

planning and performance management systems, and providing expertise in financial reporting and
control to assist management in the formulation and implementation of an organization's strategy.

Course Outcomes:
Upon successful completion of this course, students will be able to:

1. Strategic management—advancing the role of the management accountant as a strategic partner in
the organization.
2.Performance management—developing the practice of business decision-making and managing the
performance of the organization.
3.Risk management—contributing to frameworks and practices for identifying, measuring, managing
and reporting risks to the achievement of the objectives of the organization.

Course Content:
This course mainly includes following contents:
Inventory Control
Labor Cost
Absorption Cost
Contract Costing;
Risk Cost Control;
ABC;
Administration Overheads;;
Profit Margin;
Balance Point
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TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:

This course is an introduction course and the students will learn another course is related to
accounting. Hence, we don’t have the textbook. The teacher makes detailed teaching PPT, prints
useful materials and downloads useful videos for students.

Reference Materials:
Management and Cost Accounting by Colin Drury , Publisher: Cengage Learning; 7Rev Ed edition

http://www.amazon.co.uk/Colin-Drury/e/B001K84DR2/ref=dp_byline_cont_book_1
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 4 Introduction

2 4 Several Basic Concepts

3 4 Several Main Categories

4 8 Inventory Control

5 4 Labor Cost

6 8 Absorption Cost

7 4 Contract Costing

8 8 Risk Cost Control

9 4 ABC

10 8 Administration Overheads

11 4 Balance Point

12 4 Profit Margin

Total 64
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Ke WANG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Business Accounting
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 3th semester
DELIVERY: Lectures

Course Description:
Business accounting is the basic course for economics and management major. As a business

language, accounting’ basic rules and frameworks are same in many countries. However it is very
complex. This course introduces basic methods and rules used in accounting, how to use these rules
in some economic business, and how to prepare financial statements. This course helps you
understand the principle of accounting. What’s more, it helps you to learn how to do with business
under the accounting language. Business accounting is the basic course for students whose specialty
is related to economics or management. It includes many new terms, rules, and methods which seems
difficult at first but useful.

There are 48 hours for the whole course. At the beginning of every chapter, it puts forward
some main items you should focus on. Then it introduces key terms, accounting rules and methods. It
also introduces the cases in real businesses to show how to understand and do with them under
accounting environment. During the class, some exercises could help to review the key parts of every
chapter. At the end of every chapter, you have some assignments after class then we could discuss at
next class.

Course Outcomes:
Upon successful completion of this course, the students will be able to:
1. To introduce students to have the basic knowledge of accounting terms and rules.
2. To introduce students with accounting methods of understanding and doing with economic

businesses.
3. To introduce students to improve economic knowledge structure and establish basis for

subsequent accounting courses.

Course Content:
This course mainly includes 5 chapters.
Chapter1 Accounting in Business: In this chapter we describe accounting, the users and uses of

accounting information, several accounting principles. We also introduce transaction analysis and
financial statements.

Chapter2 Analysing and Recording Transactions: A main goal of this chapter is to illustrate how
transactions are recorded, how they are reflected in financial statements and how they are impact



2 / 4

analysis of financial statements. Debits and credits are introduced and identified as a tool in helping
analyse and process transactions.

Chapter 3 Adjusting Accounts and Preparing Financial Statements: describes the accounting
process for producing useful information involving internal transactions and events. An important
part of this process is adjusting the account balances so that financial statements at the end of a
reporting period reflect the effects of all transactions. We then explain the important steps in
preparing financial statements.

Chapter 4 Completing the Accounting Cycle: explains the closing process that readies revenue,
expenses, and withdrawal accounts for the next reporting period and updates the capital account. A
work sheet is shown to be a useful tool for these steps and in preparing financial statements.

Chapter 5 Accounting for Merchandising Operations: introduces the accounting practices used
by companies engaged in merchandising. We also analyse and record merchandise purchases and
sales.

TEXTBOOKS AND REFERENCE MATERIALS
Textbooks:
Business Accounting Basics, 1st Edition, by Frank Wood, David Horner, Dongbei University of

Finance & Economics Press
Reference Materials:
1. Business Accounting Basics, 1st Edition, by Frank Wood, David Horner, Dongbei University

of Finance & Economics Press
2.Fundamental Accounting Principles，21st Edition, by John J. Wild，Ken W. Shwa，China

Renmin Press

COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 What is accounting

2 2 What are the fundamentals of accounting

3 2 Transaction analysis(1)

4 2 Transaction analysis(2)

5 2 Accounting equations (1)

6 2 Accounting equations (2)

http://www.amazon.cn/s?_encoding=UTF8&field-keywords=Business%20Accounting%20Basics&search-alias=books
http://www.amazon.cn/s?_encoding=UTF8&field-keywords=Business%20Accounting%20Basics&search-alias=books
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7 2 Financial statements

8 2 Team work

9 2 Quiz

10 2 Analysing and recording process

11 2 Analysing and recording transactions

12 2 Trial balance

13 2 Team work and midterm exam

14 2 Timing and reporting

15 2 Adjusting accounts

16 2 Preparing financial statements

17 2 Team work and quiz

18 2 Closing process

19 2 Accounting cycle

20 2 Merchandising activities

21 2 Accounting for merchandise purchases

22 2 Accounting for merchandise sales

23 2 Team work

24 2 Summary and Review

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and
performance

10%

In-class and After-class Assignment 10%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Bin LIU
Lecturer of School of Economics and Management

Date: May, 2020

Approved by: School of Economics and Management
Date: May , 2020
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COURSE OUTLINE

COURSE TITLE: Hot Spots in Economy and Trade
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 32 Hrs
LEVEL: Undergraduate, 7th semester
DELIVERY: Lectures & Discussion

Course Description:
Hot spots in the field of economy and trade in the past 2-3years will be chosen. Through

lectures, discussions, and even student speeches, student can grasp the basic ways and skills of
searching, collecting, sorting and utilizing the information concerned. Through discussions and even
speeches, students can try to put what they have learned into watching and analysing the situation(s)
in the real world around them. Through watching and analysing, student can also try to develop the
capability of finding out solution(s) to the situation(s) in their own way and conduct some
preparations ahead for their dissertation.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Grasp the basic ways and skills of searching, collecting, sorting and utilizing the information
concerned.

2. Put what they have learned into watching and analysing the situation(s) in the real world around
them.

3. Develop the capability of finding out solution(s) to the situation(s) in their own way.
4. Conduct some preparations ahead for their dissertation.

Course Content:
Hot spots will be picked out in the field of economy and trade of the major economies in the

past 2-3 years.
Students will be shown the list of the hot spots during the very first two contact hours.
Students will decide on the final hot spots for the lectures, discussions and even student

speeches. 6 hot spots (at least) will be picked out for course.

TEXTBOOKS AND REFERENCE MATERIALS
1. Students will be shown the list of the hot spots during the very first two contact hours.
2. Students will decide on the final hot spots for the lectures, discussions and even student speeches.
3. The main source(s) for materials are certain websites, published articles and even working

papers of certain organization(s).
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2
Introduction to curse
List of hot spots

2 2 Hot spot 1 lecture

3 2 Hot spot 2 lecture

4 2 Hot spot 3 Lecture & discussion

5 2 Hot spot 4 Lecture &discussion

6 2 Hot spot 4 discussion

7 2 Hot spot 5 Group speeches

8 2 Hot spot 5 discussion

9 2 Hot spot 6 Group speeches

10 2 Hot spot 6 discussion

11 2 Hot spot7 Group speeches

12 2 Hot spot 7 discussion

13 2 Hot spot 8 lecture

14 2 Hot spot 8 discussion

15 2 Hot spot 8 discussion

16 2 Summary on the course Self-Grading

Total 32
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Type of Assessment
Assessment Style Weighting Due Date

Attendance Attendance check 30%

Classroom performance discussion 20%

Assignment 1 Group speeches (oral) 20%

Assignment 2 Group speeches (draft for file) 30%

Total 100%

Prepared by: Zhengang AN
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Supply Chain Logistics Management
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 7th semester
DELIVERY: Lectures, Case study

Course Description:
The course covers a comprehensive breadth of supply chain topics in depth, and addresses the

major challenges in this area. It focuses on effective supply chain strategies for companies to
integrate supply chain components into a coordinated system. It also introduces some key tactics
such as inventory placement and risk pooling, information sharing, integrated planning and
collaboration, strategic alliances and outsourcing. Various models and methods for supply chain
analysis and optimization are provided. The course is recommended for undergraduate seniors who
are interested in Operations Management and planning to find a career in this area.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Know customer value, product design, supply contracts, smart pricing;
2. Understand inventory control, production sourcing, and distribution strategies;
3. Comprehend the application and practice of supply chain management theory in industry.

Course Content:
The goal of this course is to help students develop an understanding of the issues, principles,

approaches and decision processes involved in designing and effectively managing an integrated
supply chain system. After successful completion of the course, students will be able to
1. Identify key issues and challenges in supply chain management.
2. Explain basic concepts and methods involved in designing and managing the supply chains.
3. Describe the models and problem-solving tools important for analyzing and optimizing the supply
chains.
4. Apply modeling skills and problem-solving tools to real-world cases in supply chain management,
with emphasis on how to find a balance between total cost and service level.
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We will introduce some of the supply chain management issues that we discuss in much more
detail throughout the remaining chapters. These issues span a large spectrum of a firm’s activities,
from the strategic through the tactical to the operational level:

The strategic level deals: this includes decisions regarding product design, what to make
internally and what to outsource, supplier selection, and strategic partnering as well as decisions on
the number, location, and capacity of warehouses and manufacturing plants and the flow of material
through the logistics network. The tactical level: includes decisions that are typically updated
anywhere between once every quarter and once every year. These include purchasing and production
decisions, inventory policies, and transportation strategies, including the frequency with which
customers are visited. The operational level: refers to day-to day decisions such as scheduling, lead
time quotations, routing, and truck loading.

TEXTBOOKS AND REFERENCE MATERIALS
1. David Simchi-Levi., Philip Kaminsky, Edith Simchi-Levi. Designing and Managing the Supply

Chain 3rd Edition. Mc Graw Hill Education, 2013. ISBN: 978-7-300-11099-8.
2. Sunil Chppra, Peter Meindi. Supply Chain Management, 5th Edition. Prentice Hall, 2012. ISBN:

0132743957.
3. Martin Christopher. Logistics and Supply Chain Management, 4th Edition. FT Press, 2011.

ISBN: 0273731122.
4. Donald J. Bowersox, David J. Closs, M. Bixby Copper, John C. Bowersox. Supply Chain

Logistics Management, 4th Edition. Bei Jing, BJ: China Machine Press, 2014. ISBN: 978-0-07-
802405-6.

5. You can find most of the chapters in the electronic textbook at web site:
http://www.netLibrary.com/urlapi.asp?action=summary&v=1&bookid=124519

http://www.netlibrary.com/urlapi.asp?action=summary&v=1&bookid=124519
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COURSE TEACHING PLAN
Lectures

Serial No. Contact Hours Topic Remark

1 2 Introduction to supply chain management

2 3 Inventory management and risk pooling

3 2 Network planning

4 2 Supply contracts

5 2 The value of information

6 2 Quiz 1

7 3 Supply chain integration

8 2 Distribution strategies

9 3 Strategic alliances

10 3 Procurement and outsourcing strategies

11 2 Quiz 2

12 3 Global logistics and risk management

13 2 Customer value

14 2 Smart Pricing

15 2 Information Technology and Business Processes

16 1 Technology Standards

Total 36
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Case Studies

Serial No.Conta Contact Hours Topic Remark

1 2
Coordinated Product and Supply Chain Design
(Hewlett-Packed: Desk Jet Printer Supply
Chain)

2 2 Strategic Alliances (How Kimberly-Clark Keeps
Client Costco in Diapers)

3 2
The Value of Information (Reebok Nfl Replica
Jerseys: A Case for Postponement)

4 2 Network Planning (H. C. Starck, Inc.)

5 2
Inventory Management and Risk Pooling (Steel

Works, Inc.)

6 2
Smart Pricing (Starbucks Economics: Solving
the mystery of the Elusive “Short” Cappuccino)

Total 12
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Type of Assessment
Assessment Style Weighting Due Date

Quiz Two quizzes (10% each) 20%

Exam Midterm Exam 20%

Problem Set Four problem sets 20%

Exam Final Exam 40%

Total 100%

Prepared by: Ke JING
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Settlement
COURSE CODE:
CREDIT POINTS: 4
CONTACT HOURS: 64 Hrs
LEVEL: Undergraduate, 7th semester
DELIVERY: Lectures, Cases Study

Course Description:
International Settlement is a key course for students majored in International trade. It contains

the instruments, the modes ,and the relative International laws & regulations. Instruments, definitely,
refers to Documents, financial documents and commercial documents are included. As for modes of
International Settlement, namely are remittance, collection and Documentary Credit (DC) at present
time, especially DC covers the great proportion of the course teaching schedule, just because it is
very important and widely used in practice. Relative laws and regulations are those publicly issued
by ICC, such as UCP600, URC522, INCOTERS2010, and ISB, etc. Cases Study are incorporated
with and attached to the independent part of chapters.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Understand the basics of International settlement, payment, and banking.
2. Read and realize the relative documents, such as draft, /L,DC,S/C,......
3. Know and do the basic banking practice of Documentary Credit and Documentary collection’
4. Understand the basics of relative laws and regulations.
5.
Course Content:

International Settlement starts from the understanding of the instruments--Documents(financial
documents & commercial documents).Based on the Instruments, it turns to the learning and
understanding of Modes ,namely remittance (T/T,M/T and D/D) ,Collection (Documentary
collection and Clean collection) and the most important mode of Documentary Credit. As for
Documentary Credit, it covers the basics, the banking procedures, the specimen analysis, the various
types, the theoretical comments, UCP600 and cases study. In addition, other relative knowledge will
be added, such as Transport documents used in International trade, Documents other than transport
documents, bonds &standby L/C & Counter Trade, INCOTERMS, and Payment systems, etc. Just
because students need the relative information .
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TEXTBOOKS AND REFERENCE MATERIA
1. Banking Association of UK, International Settlement, reprinted by PBC,2010.
2. Li Yuanxu ,Wu Guoxin. Documents & Practice in International Trade. BJ: Qinghua

Univ.Press,2005,ISBN;7-302-10454-9/F1082
3. EDWARD G HNKELMAN. International Settlement ,Novato, CA: the Syndicate of world trade

press,2000.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 Documents-Financial Documents-DRAFT basics

3 4 DRAFT specimen analysis and legal process

4 2 Cheque and commercial documents

5 2 Remittance introduction

6 2 T/T,M/T

7 2 D/D &process

8 2 Corespondents and funds transfer

9 2 Collection basics

10 2 Documentary Collection banking process

11 2 Documentary Collection review

12 6 DC basics

13 4 DC specimen examination

14 6 DC banking procedure

15 6 Detailed DC banking process with cases study

16 4 Types of DC

17 2 DC cases study & sum-up

Total 52
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Practicals and Experiments
Serial No. Contact Hours Topic Remark

1 2 Practical use a check

2 2 BOE specimen exam and BOE banking process

3 2 Banking process of T/T,M/T & D/D

4 2 How to manage risks under documentary
collection for the principal?

5 4 DC cases study

Total 12

Type of Assessment
Assessment Style Weighting Due Date

Quiz 2 quizzes (5% for each ) 10%

Test in writing 4 question set 80%

Class performance
Questions reply, discussion and
presentation

10%

Total 100%

Prepared by: Junqi LIU
Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: International Business Negotiation
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 7th semester
DELIVERY: Lectures and Presentations

Course Description:
This course is a dialogue between two or more people or parties intended to reach a mutually

beneficial outcome, resolve points of difference, to gain advantage for an individual or collective, or
to craft outcomes to satisfy various interests. Negotiation occurs in business, non-profit organizations,
government branches, legal proceedings, among nations and in personal situations such as marriage,
divorce, parenting, and everyday life. The study of the subject is called negotiation theory.
Professional negotiators are often specialized, such as union negotiators, leverage buyout
negotiators, peace negotiators, hostage negotiators, or may work under other titles, such
as diplomats, legislators or brokers.

.

Course Outcomes:
Upon successful completion of this course, students will tend to approach negotiation on the

model of haggling in a market. In a distributive negotiation, each side often adopts an extreme
position, knowing that it will not be accepted, and then employs a combination of guile, bluffing, and
brinkmanship in order to cede as little as possible before reaching a deal. Distributive bargainers
conceive of negotiation as a process of distributing a fixed amount of value

Course Content:
This course mainly includes following contents:

Chapter 1 An Overview of International Business Negotiation
Chapter 2 Game Principles of International Business Negotiation
Chapter 3 Preparation for International Business Negotiation
Chapter 4 Opening of International Business Negotiation
Chapter 5 Bargaining Process
Chapter 6 Negotiation Strategies and Tactics
Chapter 7 Ways of Breaking an Impasse in Negotiation
Chapter 8 Language Skills in International Business Negotiation
Chapter 9 The Formation of Contracts
Chapter 10 Psychological Qualities and Creativity of the Negotiator

http://en.wikipedia.org/wiki/Dialogue
http://en.wikipedia.org/wiki/Collective_bargaining
http://en.wikipedia.org/wiki/Negotiation_theory
http://en.wikipedia.org/wiki/Diplomat
http://en.wikipedia.org/wiki/Legislators
http://en.wikipedia.org/wiki/Broker
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TEXTBOOKS AND REFERENCE MATERIALS

Textbooks:
This course is an introduction course and the students will learn another course is related to

accounting. Hence, we don’t have the textbook. The teacher makes detailed teaching PPT, prints
useful materials and downloads useful videos for students.

Reference Materials:

international business negotiation, by Pervez N. Ghauri , Jean-Claude Usunier , Publisher: Pergamon
Press 2nd Revised edition

http://www.amazon.cn/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Pervez+N.+Ghauri&search-alias=books
http://www.amazon.cn/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Jean-Claude+Usunier&search-alias=books
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 4 Introduction

2 4 Overview of International Business Negotiation

3 4 Game Principles of Business Negotiation

4 4 Preparation for International Business Negotiation

5 4 Opening of International Business Negotiation

6 4 Bargaining Process

7 4 Negotiation Strategies and Tactics

8 4 Ways of Breaking an Impasse in Negotiation

9 4 Language Skills

10 4 The Formation of Contracts

11 4 Psychological Qualities

12 4 Creativity of the Negotiator

Total 48
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Ke WANG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Operation and Management of Multinational Corporation
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 48 Hrs
LEVEL: Undergraduate, 7th semester
DELIVERY: Lectures

Course Description:
Here we will learn about the theoretical knowledge of Multinational Corporation. This course is

to define Multinational Corporation and describe its various categories and characters. Multinational
corporations take many different forms and engage in many different activities, include importing
and exporting goods and services; making significant investments in a foreign country; buying and
selling licenses in foreign markets; engaging in contract manufacturing; opening manufacturing
facilities or assembly operations in foreign countries.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Understand the international environment and their basic knowledge of multinational
corporation

2. Grasp the knowledge of the cultural issues relevant to the development of an multinational
corporation planning

3. Analyse and solve culturally related problems in order to facilitate the achievement of a
multinational corporation objectives

4. Awareness and understand the cultural complexities associated with the multinational
corporation of products and service

Course Content:
1. Background about the development of multinational corporations.
2. Strategic intent and extent of the multinational corporation’s international expansion activities.
3. Assessment of the multinational corporation’s current business performance relative to both
domestic and global competitors.
4. Assessment of the multinational corporation’s competitive advantages and disadvantages relative
to other leading firms in the industry, both domestically and globally.
5. Analysis of how the multinational corporation has been successful or un-successful in leveraging
its location and comparative advantages to achieve its goal of international expansion.
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Textbooks
The teacher writes her own teaching plan and distributes the materials to students and makes

detailed teaching PPT, prints useful materials and downloads useful videos for students.

Reference Materials:
1. Helen Deresky. International Management: Managing Across Borders and Cultures. 7th Edition.

清华大学出版社，2014.
2. Hill, Charles W. L. International Business: Competing in the Global Marketplace. 8th Edition.

McGraw Hill, 2010
3. Bartlett, C.A., Ghoshal, S., & Beamish, P. (BGB) Transnational Management: Text, Cases, and

Readings in Cross-Border Management. 5th Edition.东北财经大学出版社, 2008.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 2 Introduction

2 2 The characteristics of multinational corporation

3 2
Reasons for the existence of multinational

corporations

4 2 Problems created by multinational corporations

5 2 Differences in Culture of MNCS

6 2 Several Main Categories

7 2 Summary and Quiz 1

8 2 The Economic Environment of MNCs

9 2 Several Basic Concepts

10 2 Several Main Categories

11 2 Summary

12 2 Midterm Exam
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

13 2 International Distribution Channels

14 2 Distribution Channels Strategy

15 2 Distribution Channel Structures

16 2 Several Main theory

17 2 Marketing Communications

18 2 Several Basic Concepts

19 2 Several Main Categories

20 2 Summary and Quiz 2

21 2 Global Production, Outsourcing, and Logistics

22 2 The international expansion of MNCs

23 2 The future of MNCs: an evolving global role

24 2 Summary and Reviews

Total 48
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Type of Assessment

Assessment Style Weighting Due Date

Attendance and Assignment 20%

Quiz Two Quizzes (10% each) 20%

Midterm Examination 20%

Final Examination 40%

Total 100%

Prepared by: Rong ZHAO
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Scientific Research Methods and Thesis Writing
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 32 Hrs
LEVEL: Undergraduate, 7th semester
DELIVERY: Lectures and Presentation

Course Description:
According to the characteristics of scientific research methods and thesis writing, this course

introduces systematically basic methods of scientific research and paper writing, combined with
scientific research process and the content of graduation thesis. From the aspects of standardization,
standardization, this course closely discusses key problems in topic application, achievements
appraisal, design of experiment, the results of statistical processing and expression, basic format of
thesis paper and writing methods and step. What’s more, this course takes academic morality and
academic norm into the category of scientific research and teaching.

Course Outcomes:
Upon successful completion of this course, the student will be able to:
1. Learn how to choose a scientific topic.
2. Learn how to do the literature retrieval.
3. Learn main scientific research methods applied in thesis paper.
4. Master how to write the opening report of thesis paper and prepare the opening speech.
5. Master the format and framework of thesis paper.

Course Content:
This course discusses the significance, principles, and methods of choosing the scientific topic.

It introduces the principles, methods, procedures and steps of literature retrieval. It also introduces
some research methods. Meantime, it will help students to learn how to write the opening report and
prepare for opening speech. It introduces the format and framework of thesis paper.

TEXTBOOKS AND REFERENCE MATERIALS
1. John Bitchener. Writing an Applied Linguistics Thesis or Dissertation: A Guide to Presenting
Empirical Research. Foreign Language Teaching and Research Press, 2012
2. Qiufang Wen. Applied Linguistics Research Methods and Thesis Writing. Foreign Language
Teaching and Research Press, 2012
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 4 Choose the Scientific Topic

2 4 Assignment and Discussion

3 4 Literature Retrieval

4 4 Assignment and Discussion

5 4 Scientific Research Methods

6 4 Assignment and Discussion

7 4 The Opening Report

8 4 Format and Framework of Thesis Paper

Total 32
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Type of Assessment
Assessment Style Weighting Due Date

Attendance and Performance 20%

Presentation and Assignment 50%

Final Paper 30%

Total 100%

Prepared by: Li CHENG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Graduation Thesis
COURSE CODE:
CREDIT POINTS: 16
CONTACT HOURS: 16 Weeks
LEVEL: Undergraduate, 8th semester
DELIVERY: Lectures and Presentations

Course Description:
Graduation thesis is the course of further study on professional knowledge and the importance

of sublimation process. It is to cultivate students' comprehensive using the knowledge and skills,
basic training of economic management and scientific research of main teaching process. It is the
comprehensive summary of students to study, research and practice and the comprehensive
examination to cultivate students' comprehensive qualification and practice ability, but also the
important practical course to realize the training goals and objectives of students.

Course Outcomes:
Upon successful completion of this course, the students will be able to:

1. Cultivate students' ability to comprehensively apply what they have learned, independently
analyze and solve problems related to economic management, and cultivate students' innovation
consciousness and innovation ability.
2. Further train, improve and test students' comprehensive analysis ability, scientific research ability,
teamwork ability, information collection and processing ability, foreign language reading and
computer application ability and written expression ability through enterprise and social research.

Course Requirements:
1. Graduation thesis should be completed as the content stipulated in the title and the supervisor’s
assignment, and should include a clear statement of the main plans and viewpoints.
2. Graduation thesis should be concise and fluent in language. The analysis and argumentation of
problems and schemes should include a clear point of view and a clear conclusion. Thesis should
include clear logic and strict structure. Thesis should include the clear sources of reference and data.
3. The format, typesetting and binding of the paper shall meet the requirements of the specification.
4. Graduation thesis should include at least 12,000 words.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 Week 1 Thesis topic selection and assignment

2 Week 2 Literature retrieval and data collecting

3 Week 3-4 Prepare thesis proposal, and construct the outline
and proposal demonstration

4 Week 5 Proposal defence

5 Week 6-8 Thesis topic demonstration and methodology
demonstration

6 Week 9-12 Thesis completion and amendments

7 Week 13-14 Thesis typesetting, binding, translation, data
review, etc.

8 Week 15 Evaluation of thesis and review of thesis and
related materials

9 Week 16 Thesis defense, performance evaluation,
submission, etc

Total 16 Weeks
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Type of Assessment
Assessment Style Weighting Due Date

Supervisor’s assessment and rating 20%

Reviewer’s assessment and rating 20%

Defence committee’s assessment and
rating

60%

Total 100%

Prepared by: CHENG Li
Associate Professor of School of Economics and Management

Date: Sep, 2020

Approved by: School of Economics and Management
Date: Sep, 2020
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COURSE OUTLINE

COURSE TITLE: Literature Retrieval
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 2W
LEVEL: Undergraduate, 2nd semester
DELIVERY: Lectures and Presentation

Course Description:
Literature Retrieval is concerned with the effective and efficient retrieval of literatures based on

its semantic content. The central problem in literature retrieval is the quest to find the set of relevant
documents, among a large collection containing the information sought, satisfying a user's literature
need. This course discusses basic knowledge of literature and literature retrieval. It also introduces
some comprehensive and special retrieval tools and databases. The training combines lecture and
hands-on laboratory sessions. The course is recommended for faculty members, graduate students,
business analysts and other researchers who want to enhance their information retrieval capability.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Cultivate students' ability to obtain information.
2. Understand basic knowledge related to students’ specialty and learn commonly used retrieval tools,
databases, and use of reference books.
3. Know how to obtain and use information, enhance the ability to learn by themselves and make
research independently.

Course Content:
This course discusses basic knowledge of literature and literature retrieval. It introduces the

principles, methods, procedures and steps of literature retrieval. It also introduces some
comprehensive and special retrieval tools and databases. Meantime, it will help students to finish
online literature retrieval on computers. On the designated topic, the students could independently
choose the appropriate retrieval tools, databases, and references to finish retrieval tasks.

TEXTBOOKS AND REFERENCE MATERIALS
1. Ricardo Baeza-Yates, Berthier Ribeiro-Neto. Modern Information Retrieval, 2nd Edition. China
Machine Press, 2011.
2. W.Bruce Croft, Donald Metzler, Trevor Strohman. Search Engines Information Retrieval in
Practice. China Machine Press, 2009
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 Week 1 Lectures of Literature Retrieval

2 Week 2 Presentation

Total 2 Weeks

Type of Assessment
Assessment Style Weighting Due Date

Attendance and Performance 20%

Presentation 30%

Final Paper 50%

Total 100%

Prepared by: Li CHENG
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: SPSS Statistical Analysis
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 2 Weeks
LEVEL: Undergraduate, 4th semester
DELIVERY: Lectures

Course Description:
SPSS is a comprehensive system for analyzing data. SPSS can take data from almost any type

of file and use them to generate tabulated reports, charts, and plots of distributions and trends,
descriptive statistics, and complex statistical analyses. The course is designed to provide an intensive
introduction to the Statistical Package for the Social Sciences (SPSS).The training combines lecture
and hands-on laboratory sessions. The course is recommended for faculty members, graduate
students, business analysts and other researchers who want to enhance their data analysis capability.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Students will learn the process of survey research;
2. Students will learn how to make questionnaire design;
3. Students will practice presentation research;
4. Students will write an essay using empirical study by SPSS.

Course Content:
The first chapter introduction is about the basic environment of SPSS and demonstrate a typical

session, like how to start SPSS. And it will be followed by data management, table and chart, t
family analysis, anova analysis, cluster analysis, factor analysis, regression analysis. In this class we
also will talk about survey research, questionnaire design and sampling. With these knowledge
require students finish their investigation. There will be two presentations that is assigned in advance.
Students should prepare presentations with ppt. The ppt. should be submitted, and the marks of the
presentation will consider both the expression of the students in the class and the contents of ppt.
Therefore, students should prepare presentations carefully and actively.

TEXTBOOKS AND REFERENCE MATERIALS
1. SPSS® 13.0 Brief Guide
2. Fowler, F. J., Jr. Survey Research Methods, 2nd ed. Newbury Park, CA: Sage, 1993.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 Week 1 General introduction and direction to paper writing

2 Week 2 Presentation

Total 2 Weeks

Type of Assessment
Assessment Style Weighting Due Date

Attendance and Performance 20%

Presentation 30%

Paper 50%

Total 100%

Prepared by: Xianying XU
Associate Professor of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Innovation Practice
COURSE CODE:
CREDIT POINTS: 2
CONTACT HOURS: 2 Weeks
LEVEL: Undergraduate, 6th semester
DELIVERY: Lectures, Lab Experiments

Course Description:
The purpose of Innovation Practice is to provide students practice related to enterprise

management and suggest improvements and innovation practice based on what students have learned,
including management basic courses and professional courses such as e-commerce, logistics, human
resources management, financial management, marketing, project management, strategic
management and other knowledge. It aims to cultivate students' comprehensive use of the knowledge
to analyze problems and solve problems. We encourage and guide students to participate in the
practice of innovation through the brainstorming, workshops, case studies, participating in contests,
teaching visits and other ways.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Learn the process of survey research.
2. Learn how to make questionnaire and data processing.
3. Write an empirical business plan and financial report for certain enterprises.
4. Carry out scientific and technological innovation activities.

Course Content:
1. Innovation Practice Module

Including the participation of subject competitions, patents and academic papers, etc. Support
and encourage students to actively carry out scientific and technological innovation activities.
Reward students with excellent results in scientific and technological innovation activities.
2. Social Practice Module

Including the management training and theory educating, all kinds of social practice. Deepen
students' understanding of the community by experiencing the life and studying the society. Cultivate
students' social understanding and social adaptability.
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TEXTBOOKS AND REFERENCE MATERIALS
1. Peter Thiel. Zero to One: Open the Secret of Business and Future. Crown Business,2015.ISBN:

9780553418286
2. Business Model Generation. Alexander Osterwalder, Yves Pigneur. John Wiley,2014, ISBN：

9780470876411
3. Ben Horowitz. The Hard Thing About Hard Things . Harper Business,2015, ISBN：

9780062273208

http://book.jd.com/publish/Crown%20Business_1.html
http://book.jd.com/publish/John%20Wiley_1.html
http://book.jd.com/publish/HarperBusiness_1.html
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 Week 1 Innovation Practice Module

2 Week 2 Social Practice Module

Total 2 Weeks

Type of Assessment
Assessment Style Weighting Due Date

Attendance and Performance 20%

Presentation 30%

Innovation Practice Report 50%

Total 100%

Prepared by: Lifeng WEI
Lecturer of School of Economics and Management

Date: May, 2015

Approved by: School of Economics and Management
Date: June, 2015
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COURSE OUTLINE

COURSE TITLE: Internship
COURSE CODE:
CREDIT POINTS: 3
CONTACT HOURS: 3 Weeks
LEVEL: Undergraduate, 8th semester
DELIVERY: corporation

Course Description:
The purpose of internship is to provide students practice related to enterprise management,

including management basic courses and professional courses such as e-commerce, logistics, human
resources management, financial management, marketing, project management, strategic
management and other knowledge. It aims to cultivate students' comprehensive use of the knowledge
to analyze problems and solve problems. We guide students to participate in the practice of different
kinds of corporation through the brainstorming, workshops, case studies, participating in contests,
teaching visits and other ways.

Course Outcomes:
Upon successful completion of this course, the student will be able to:

1. Go deep into workshops, relevant departments and trade functional departments to understand and
know the actual production and operation process and management of international economic and
trade functional departments or enterprises.
2. Understand and be familiar with the basic working procedures of planning, organization,
command, coordination and control of international economic and trade functional departments or
enterprises.
3. Write an internship report for all the enterprises they visit.
4. Cultivate the abilities of investigation, analysis, synthesis, quantitative and qualitative analysis,
writing and expression, public relations and so on
Course Content:

1. Carry out practice mobilization, safety education and preparation work.
2. Internship in the functional departments of international trade, marketing, finance, etc., to

understand and be familiar with the process of each department of the enterprise, and to observe and
learn the specific practice of enterprise management on the spot.

3. By collecting and sorting out the materials, write the internship report according to the
content and format requirements.
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COURSE TEACHING PLAN
Lectures and Tutorials

Serial No. Contact Hours Topic Remark

1 Week 1 Internship to corporation one

2 Week 2 Internship to corporation two

3 Week 3 Internship to corporation three

Total 3 Weeks

Type of Assessment
Assessment Style Weighting Due Date

Attendance and Performance 40%

Internship Report 60%

Total 100%

Prepared by: Lan WEI
Lecturer of School of Economics and Management

Date: May, 2015
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